











Blue Book re-opened ° What could
become super Blue Book attempt at pro-
gram censorship is envisaged in new
FCC staff document involving license
renewal of seven Atlanta radio stations,
now on temporary license because of
purported program ‘“‘imbalance.” New
philosophy proposed by staff but not
yet accepted by FCC would appraise
community as a whole as to its cultural
program needs. This would be compared
with actual breakdown of program
schedules of stations to show where
“imbalance” occurs. Over-commercial-
ization and failure to provide adequate
public service programming would be
staff aim.

More than year ago, FCC cited eight
Atlanta stations, holding up their re-
newals pending programming study.
Since then, one license has been re-
newed to make way for station’s sale
(WIIN Decatur). FCC reached no con-
clusions on radical proposal at its meet-
ings during last two weeks but subject
comes up again this week.

Rating war e Madison Avenue is brac-
ing itself for tv network rating com-
petition next season. It’s no secret that
CBS-TV regards ABC-TV, with its rat-
ing-pulling westerns and mysteries, as
main competition. Dollarwise, however,
odds are heavily weighted in favor of
CBS-TV and NBC-TV as at present.

Educational tv e First test of strength
in House of Senate-passed federal sub-
sidy for educational tv will come Wed-
nesday (June 3) when Rep. Harris’
Communications Subcommittee votes
on proposal. Considerable opposition
has arisen, particularly among Republi-
cans but also on majority side, to gov-
ernment grant of $1 million to each
state. One congressman predicted vote
would be very close, especially when
and if measure reaches full Committee,

Changing focus * There’s decisive
trend by camera manufacturers to shift
more and more of their budgets to tv
and cut down on space in magazines,
long-time favored medium of camera
organizations. Case in point: Polaroid
Corp., Cambridge, Mass., is expected
to double its 1958-59 tv allocation of
$1.5 million to at least $3 million in
1959-60, while Eastman Kodak, Revere
Camera and ANSCO Camera are all
hiking their tv investments next season.

RWW Inc. ¢ Long awaited incorporation
of Radio World Wide, news-program-
ming service plan being developed by
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major network affiliates who contem-
plate going independent, will be filed
in Delaware within next 10 days. Six-
teen stations in major markets, it’s
reported, already are definitely aligned
with two dozen others considering
participation or awaiting other network
radio developments. Estimated net for
operation is in neighborhood of
$1,000,000.

No cake ® Ambitious plan for 25th an-
niversary commemoration of beginning
of communications regulation by fed-
eral government (BROADCASTING, April
20) to all intents has gone by boards.
Proposed by Federal Communications
Bar Assn., plan -was to include gala
dinner in Washington, July 11, to be
underwritten by all entities in commu-
nications. Bad timing, in view of
vacation season, plus adamance of cer-
tain parties, resulted in postponement,
with likelihood that it will be dropped
altogether unless new interest is revived.

Spot measurement ® Search for new
formula is underway by Station Repre-
sentatives Assn. and Price Waterhouse,
accounting firm, to revise SRA’s na-
tional spot radio reports issued quar-
terly. Figures would be broken down
to reflect business in primary and sec-
ondary markets. .Current method of
lumping statistics has some stations in
quandary when it fails to reflect market-
size conditions. If procedure is work-
able, new-type report will be issued by
end of June or beginning of July for
first six months of year.

As result of review, SRA may not
issue any report on first quarter of this
year. Report was expected to show slight
lag behind last year’s good first quarter.
SRA, however, sees this year in entirety
as sound for spot with business strong
during summer and early fall (Broap-
CASTING, May 18).

KFl key man ® Elmer O. Wayne, who
resigned last March as vice president in
charge of sales of WJR Detroit, will
shortly join KFI Los Angeles as general
sales manager. Earle C. Anthony,
owner-general manager, will announce
appointment this week. Mr. Wayne had
been with WIR since 1951.

Low budget tv ¢ WXIX (TV) Milwau-
kee, ch. 18 outlet taken off air by CBS
last March then sold for $50,000 to
Gene Posner, WMIL Milwaukee, sched-
uled to return to life with compara-
tively tiny $20,000 per month operat-

ing budget. Goal of independent is to
serve small advertisers, mainly with
film shows. FCC authorization for re-
sumption of programming has been
obtained.

Buick air plans ® Motivation behind
regrouping announced in Detroit on
McCann-Erickson’s servicing of Buick
account there is need to shift agency
broadcast specialist from New York to
Detroit. Charles P. Flynn, now tv and
radio account executive in Detroit, was
transferred from New York where he
had been on Buick broadcast activity.
Agency sources report move indicates
continued Buick emphasis on radio-tv.

Boosters ® Tv Repeater Assn., group of
vhf booster operators, which met in
Denver Friday to establish program for
presentation to Senate Commerce Com-
mittee—generally opposing FCC rec-
ommendations for legislation (BROAD-
CASTING, May 11)—took up one
significant question: Should boosters get
into microwave business to bring in
distant big city signals to their viewers?
Meeting also laid plans for appearances
before Senate Committee which takes
up FCC recommendations on variety
of subjects beginning June 9.

Border incident ® Because of failure of
Mexican border stations to cooperate
on Conelrad test of April 17 (they kept
operating while U.S. stations went si-
lent), formal overtures will be made to
Mexican government in connection
with future tests. Mexican Communi-
cations ministry, it’s understood, had
been notified of test. When informal
inquiries were made after U.S. stations
had protested Mexican border opera-
tions during half-hour test, report was
made that telegram had been lost or
misplaced.

Advertising hub ¢ Growing strength of
broadcast advertising in Chicago is
seen in efforts to install agency execu-
tive at helm of Chicago Broadcast Ad-
vertising Club for 1959-60 season.
Presidency has been offered to Thomas
A. Wright, vice president-media, Leo
Burnett Co., and he’s reportediy amen-
able. It would mark first time agency
man had headed club. Predecessors in-
clude James Beach (currently in of-
fice), ABC vice president in charge of
Central Division, and Ward L. Quaal,
vice president and general manager of
WGN-AM-TV.









coverage of a big market ...

.

Total

b State Counties  Population

&  Oklahoma........... 57 1,573,300

i Missouri._....._. 13 365,300
Arkansas______________. 12 279,400
Kansas.___.____....___ 7 190,100

,”: Texos ., 4 26,400

’: Totals_......._. 93 2,434,500

TULSAﬁ(

OKLAHOMA

KANSAS CITY
SYRACUSE
PHOENIX
OMAHA
TULSA

KCMO
WHEN
KPHO
WOWwW
KRMG

PRIMARY MARKET DATA =
{Excluding Oklahoma City Metropolitan Area)

Radio Families
377,600
115,100

82,500
64,400
8,000
747,600

KCMO-TV
WHEN-TV
KPHO-TV
WOW-TV

Passenger Cars

yours when you use #2476, Tulsa!

Retail Sales

492,900 $2,214,091,000.00
104,100 41,946,000.00
64,300 243,522,000.00
68,200 213,821,000.00
9,100 27,497,000.00
738,600 2,740,877,000.00

"
wam pose peow wEag b
- B u B N é%

Regional KRMG’s 50,000 watts on
740 kc (best frequency in Tulsa) gives
you more for your money than any
other Tulsa advertising medium. A re-
cent one-week promotion pulled 87,312
postcards . . . proof of KRMG’s big
coverage, audience responsiveness and
superior salesmanship.

Tulsa ranks about 65th in size in all
market lists, but the KRMG area ac-
tually ranks about 40th or 41st in retail
sales ($2,740,000,000 — excluding
Oklahoma City).

General Manager Frank Lane or your
nearest John Blair representative can
tell you how to generate more sales by
using KRMG.

The Katz Agency
The Katz Agency
The Katz Agency

John Blair & Co. — Blair-TV

John Blair & Co.

Meredith Stations Are Affiliated With BETTER HOMES and GARDENS and SUCCESSFUL FARMING Magazines
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Rutgers foundation
plans Sec. 315 study

Foundation study of Sec. 315, sup-
ported by $100,000 to be undertaken
starting next autumn by Rutgers U. to
show relationship of broadcasting and
politics. Impartial project will be con-
ducted by Eagleton Foundation, polit-
ical science forum at New Jersey uni-
versity (see Sec. 315 story page 35).

Dr. Paul Tillett, assistant director of
foundation who announced political
study at Wednesday (May 27) meeting
of New Jersey Broadcasters Assn., said
it will cover “many areas of interest to
broadcasters, ourselves as educators
and politicians as candidates.” He ex-
plained public is dependent on nation’s
broadcasters for enlightenment as well
as entertainment.

Project will study, criticize and
evaluate existing practices of broad-
casters and politicians, survey attitudes
of listeners and “pass judgment on
effectiveness of FCC to regulate this
aspect of the broadcasting industry.”
Some preliminary details have already
been studied at university.

Idea developed last November at
NJBA meeting after Ralf Brent, WIP
Philadelphia, said in speech that polit-
ical study shouid be undertaken be-
cause politicians don’t use broadcast
media effectively and their appearances
are boring. President Mason Gross, of
Rutgers, later met with Fred Walker
WTTM Trenton, NJBA president;
Everett Rudloff, WILK Asbury Park,
and Mr. Brent.

These basic questions are to be
answered by privately financed foun-
dation: What are public interests, con-
flicts and agreements involved; com-

Daly willing

Lar Daly, perennial America
First party candidate, has asked
to testify in forthcoming Sec. 315
political broadcasting hearing to
be held before Senate Commerce
subcommittee headed by Sen.
John O. Pastore (D-R.1.). Hear-
ing opens June 12 (see early story
page 35). Splinter candidate also
wrote House Commerce Commit-
tee, asking Chairman Oren Harris
(D-Ark.), for right to testify in
case that committee holds hear-
ings on Sec. 315.
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LATE NEWSBREAKS APPEAR ON THIS PAGE AND NEXT e DETAILED COVERAGE OF THE WEEK BEGINS PAGE 35

mon responsibilities; role of govern-
ment in resolving broadcast-politician
interests and guaranteeing fulfillment
of responsibilities; adequacy of service
to public; ways of making media avail-
able to candidates equitably in view
of cost factors; development of greater
political responsibility in use of broad-
casting.

NJBA endorsed Hartke and Cun-
ningham bills providing Sec. 315 relief
but insisted outright repeal is needed.

G. Krueger Brewing Co. $200 public
service award given to WSNJ Bridge-
ton.

Hyde draws praise
at Senate probe

In highly friendly atmosphere, Senate
Commerce Committee quizzed Comr.
Rosel Hyde for 15 minutes Thursday
(May 28) on his reappointment for
third consecutive term on FCC. Only
five members were present and Chair-
man Warren Magnuson (D-Wash.)
forestalled many questions when he an-
nounced FCC would be called before
committee within two weeks for “an
annual informal get-together.”

Comr. Hyde said he is very hopeful
that FCC will, in near future, add addi-
tional vhf channels to selected markets
on individual basis. “I have urged the
need to do so to my associates and I will
continue to do so,” he said.

In answer to question by Sen. Vance
Hartke (D-Ind.), Comr. Hyde said he
thought Barrow report was “somewhat
extreme, perhaps unrealistic” in its rec-
ommendations concerning multiple
ownership. Commissioner said he has
fought to keep limits from being in-
creased above present 5-vhf restriction
and that effective multiple ownership
rules would make unnecessary other
regulations on subject.

At start of session, Sen. Magnuson
also pointed out that committee
planned June 12 hearings on Sec. 315
(equal time) of Communications Act
and asked if FCC would have decided
Lar Daly case by then. Commissioner
replied FCC hoped to make decision
by then and that commissioners would
be in much better position to discuss
matter on that date. He said Commis-
sion had no plans at this time to make
own recommendations for amendment
of Sec. 315.

Letters from Idaho senators, Comr.
Hyde’s home state, favoring endorsing
Hyde appointment, and Sen. Strom

Thurmond (D-S.C.) praised commis-
sioner for his “efficient, faithful serv-
ice.” Sen. Magnuson said that he knew
of no one better qualified for FCC than
nominee, who has been commissioner
since 1946 and on staff since days of
old Federal Radio Commission.

Oakland, Pittsburgh
stations purchased

Station sales announced Friday, sub-
ject to usual FCC approval:

KWBR Oakland, Calif. ® Sold by
E.N. Warner and First Western Bank of
Oakland as trusiee, each 50% owner,
to Egmont Sonderling and associates
for $550,000. Mr. Sonderling and his
group also own WOPA Oak Park, Ill.,
and WDIA Memphis, Tenn. KWBR is
1 kw on 1310 kc. Transaction handled
by Blackburn & Co.

WEERP Pittsburgh, Pa. ® Sold by John
W. Kluge and associates to Myron Jones
and group for sum in neighborhood of
$300,000-$350,000. Mr. Jones also
owns WHOT and WRED (FM)
Youngstown, Ohio; WIET Erie and
WTIV Titusville, both Pa. Mr. Kluge
is principal owner of Metropolitan
Broadcasting Co. (WNEW New York
and others). WEEP is 1 kw daytimer
on 1080 kec.

KXA Seattle, Wash. & 75.1% sold
by Samuel 1. Savidge, Cassius E. Gates
and 23 others to Wesley 1. Dumm
(24.9% owner) for $149,270, giving
Mr. Dumm 100%. KXA is on 770 ke,
with 1 kw day, limited by clear channel
WABC New York.

WCNH Quincy, Fla.  Sold by A.B.
Letson (controlling stockholder) to Wil-
liam S. Dodson and wife Dorothy for
$90,000. Mr. Letson controls WMOP
Ocala and WZRO Jacksonville Beach,
both Florida. Mr. Dodson is radio-tv
director for Robert F. Gamble Inc. ad-
vertising agency, Washington, D.C.
WCNH is on 1230 ke with 250 w and
is MBS affiliate.

WTKO Ithaca, N.Y. ® 52% owner-
ship sold by Thompson K. Cassell to
group headed by Ellis E. Erdman for
$77,500. Mr. Erdman, who is already
32% owner, will own total of 52%
when transaction approved by FCC. Mr.
Erdman is executive vice president-gen-
eral manager of WTKO; others with
whom he is associated also own WOLF
Syracuse, N.Y. WTKO is 1 kw daytime
on 1470 kc. Other Cassell stations

CONTINUES on page 10






RADIO STATION
The 38 year old Voice

that means Business in

Cleveland

announces the appointment of

JOHN BLAIR
& COMPANY

as national representative
effective June 1, 1959
METROPOLITAN BROADCASTING CORPORATION

JOHN W. KLUGE, Chairman of the Board and President
HARVEY L. GLASCOCK, Vice President and General Manager, WHK

PHOTO BY
EWING GALLOWAY
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WTHI-TV o]0 e

TERRE HAUTE, INDIANA
Represented Nationally by Bolling Co.,

105 Angeles -San Francisco- Boston - New York - Chicaga - Dallas

WDBJ-

For 35 Years
No.1in the
Roanoke

Market! -

WDBJ has been on the air in
Roanoke, Virginia continuously
since 1924. In every audience
survey ever made in those 35
years, WDBJ has always proved
to be first in coverage and
audience.

We look forwgrd to serving
even better in the future our
long list of loyal national ad-
vertisers who demand the best
in radio promotion.

% ay /0 Jom’an

V. P. Broadcasting
Times-World Corporation

WDBJ

CBS RADIO
Roanoke, Virginia

¢+ 960 Ke. « 5000 watts

14,000 watts

FM + 94,9 Mc. »

PETERS, GRIEFIN, WOODWARD, INC.
National Representatives

16 (DATEBOOK)

tional conference, Hote! Statier, Cleveland, Ohio.

June 17-19—Virginia Assn, of Broadcasters,
Tides Inn, Irvington.

June 17-20—National Assn, of Television-Radio
Farm Directors, Hotel Statler, New York. Farm
broadcasters will carry their “‘sell farm broadcast-
ing’’ to Madison Avenue.

June 17-19—Eleventh annual meeting Catholic
Broadcasters Assn., Pick Fort Shelby Hotel, De-
troit. Significance of the encyclical “Miranda
Prorsus” will be reviewed. Speakers include Most
Rev. John King Mussio, bishop of Steubenville and
Episcopal moderator of association; His Excel-
lency the Most Rev. Bishop Fulton J. Sheen;
Donald H. McGannon, president of Westinghouse
Broadcasting Corp., discussing “'Tv in the United
States, Responsibilities and Opportunities’; Arthur
Hull Hayes, CBS Radio president, speaking on
“The Future of Radio in a World of Television’;
Ed Sullivan, CBS-TV m.c.; Franklin Dunham,
radio-tv chief, U. S. Qffice of Education, speak-
ing on “The Social Impact of Television."”

June 18—Maryland-D.C. Broadcasters Assn., Ste-
phen Decatur Hotel, Ocean City, Md.

June 18-20—Florida Assn. of Broadcasters con-
vention, DuPont Plaza Hotel, Miami.

June 18-21—Pet Milk’s second annual Grand
Ole Opry talent contest finals, Dinkler Andrew
Jackson Hotel, Nashville, Tenn. Participating in
event, now building up at local station level,
are WSM that city, Keystone Broadcasting Sys-
tem and its affiliates and Gardner Adv. Co., Pet
Milk agency. Station managers may compete for
promotion prizes and for all expense-paid trips
to Nashville.

June  19—Rhode Island
Viking Hotel, Newport.

June 21-22—Colorado Broadcasters & Telecas-
ters Assn., Colorado Hotel, Glenwood Springs.
Howard Bell, NAB assistant to the president, will
speak.

*June 22-23—Montana State U. School of Busi-
ness, Missoula, advertising conference. Thomas
D’Arcy Brophy, former board chairman of Kenyon
& Eckhardt, will be chief speaker. Joseph Sample,
KIIK-AM-TV Billings, is chairman.

June 22-26—First Advertising Agency Group,
annual conference, Belmont Hotel, Cape Cod,
Mass.

June 22-Aug. 15-—Summer Radio-Tv Institute,
Stanford U., Calif. George A. Willey, director.

Broadcasters ~ Assn.,

June  23-25—National Community  Television
Assn,, Sheraton Hotel, Philadelphia,
June  23-Aug. 1—Broadcasting  Symposium,

Northwestern U. Radio-Tv-Film Dept., Evanston,
Ill. Speakers include FCC Chairman John C, Doer~
fer, Hugh M. Beville Jr., NBC; Gilbert Seldes,
Saturday Review, John Q’Brien, Voice of America;
Eric Barnouw, Columbia U.

June 2B8-29—South Carolina Broadcasters Assn.,
William Hilton Motel, Hilton Head Island, sum-
mer convention.

June 28-July 2—Advertising Assn. of the West,
annual convention, Tahoe Tavern, Tahoe City, Calif.

June 2B-July 4—National Advertising Agency
Network, management conference, Del Monte
Lodge, Pebble Beach, Calif.

June 29-July 1-—Military electronics convention
sponsored by Professional Group on Military Elec-
tronics of Institute of Radio Engineers, Sheraton
Park Hotel, Washington. Space propulsion, space
electronics, radar, missile guidance, computers
and related topics will be discussed.

JuLy
July 5-11—Advertising Federation of America
management seminar in advertising and market-
ing, Harvard Business School, Cambridge, Mass.
Speakers to include Dr. Frank Stanton, CBS
president.

July 5-17—NAB Management Development Sem-
inar, Harvard Graduate School of Business Adm,,

Cambridge, Mass. Designed to give station man-
agement principles and analytic techniques in-
volved in the executive job.

July 14-15—1daho Broadcasters
Lodge, McCall.

AUGUST-NOVEMBER

*Aug, 3—Comments due on FCC proposal to revise
television network rules including cutting down
on option time, counting straddle programs as
option time entirely, etc. Commission requests that
comments also refer to same revisions in radio
network rules. Docket 12,859. Postponed from
June 22.

Aug. 18-21—Western Electronic Show & Conven-
tion (Wescon), Cow Palace, San Francisco.

Assn., Shore

Aug. 21-23—Arkansas Broadcasters Assn., Hot
Springs.

Aug. 24-28—American Bar Assn, annual
vention, Miami, Fla.

Aug. 2B8-30—West Virginia Broadcasters Assn.,
Greenbrier, White Sulphur Springs. FCC Comr.
Frederick W. Ford will speak.

*Aug. 29—O0kiahoma Broadcasters Assn. summer
meeting, Lake Murray Lodge, Ardmore. Judge
John Brett, presiding judge of Oklahoma Criminal
Court of Appeals whose court rendered degision in
favor of court broadcasting, will address {uncheon.
Ben Sanders, KICD Spencer, lowa, will conduct
sales clinic.

Sept. 10 — Advertising Research Foundation
seminar in operations research, on 13 consecutive
Thursdays starting this date. Further information
from ARF.

Sept. 17-19 — Mutual Adv. Agency Network,
second in series of three-day workshop-business
sessions under new format cailling for three
(instead of four) annual meetings, Bismarck
Hotel, Chicago.

con-

Sept. 21-22 — Llouisiana Assn, of Broadcasters
Monroe.

Sept. 21-23 — Westinghouse Broadcasting Co,
Third Industrywide Public Service Programming
Conference, Stanford U., Palo Alto, Calif.

Sept. 25—Advertising Research Foundation, fifth
annual conference, Waldorf-Astoria, New York.
Sept. 29-Oct. 3 — Affiliated Advertising Agen-
cies Network international convention, Somerset
Hotel, Boston.

Oct. 6-7—Electronic Industries Assn., value en-
gineering symposium, U. of Pennsylvania. Virgil
M. Graham, associate director; R. S. Mandelkorn,
Lansdale Tube Co., general chairman.

*Qct. 7-9—Canadian Section. Institute of Radio
Engineers, annual convention, Automotive Bidg.,
Canadian National Exhibition, Toronto, Ont.

“Qct. 7-9—Institute of Radio Engineers Cana-
dian Convention, Toronto, Canada.

Oct. 12-14 — National Electronics Conference,
15th annual meeting and exhibit at Hotel Sher-
man, Chicago, with expectancy of 10,000 attend-
ance and some 266 display booths. Sessions will
be held on antennas and propagation, audio, cir-
cuit theory, communications systems, computers,
microwaves, space electronics, television, transis-
tors, and communication and navigation, among
other topics.

*0ct. 18-21—Western Regional Convention, Amer-
ican Assn. of Advertising Agencies, Biltmore and
Miramar Hotels, Santa Barbara, Calif. Agenda
includes day of closed sessions for member agency
management delegates and day-and-a-half of open
S€SSIoNS.

*Qct, 26-30—National Assn, of Educational Broad-
casters comnwention at Sheraton-Cadillac Hotel,
Detroit.

*0ct. 29-30—Electronic devices meetings spon-
sored by Professional Group on Electronic Devices,
Institute of Radio Engineets, Shoreham Hotel,
Washington.

*Nov. 2-4—Broadcaster Promotion Assn., 4th
annual convention, Warwick Hotel, Philadelphia.
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Take another look at the Cadillac market

WWTV coVErs
MORE TV HOMES
THAN ARE IN
ALL OF
VERMONT!

Even after you've covered the
Detroit, Kalamazoo and Grand
Rapids markets, Michigan still
offers you LOTS of TV oppor-
tunities!

WWTYV, Cadillac, reaches more
television homes than there are in

e 3 Slubions
Jhe S
WKZO-TV — GRAND RAPIDS-KALAMAZOO
WKZO RADIO — KALAMAZOO-BATTLE CREEK
‘WIEF RADIO -— GRAND RAPIDS
WIEF.FM — GRAND RAPIDS-KALAMAZOQ
WWIV — CADILLAC, MICHIGAN
KOLN-TV == LINCOLN, NEBRASKA

Associated wilh
WMBD RADIC — PECRIA, ILLINOIS
WMBD-TV ~- PEORIA, ILLINOIS

NCS Mo, 3 shows that WWIV has daily tirevletion,
both daytime end nighltime, in 36 Michigan ¢ovnties,

the state of Vermont*, and no
other station even approaches
WWTV’s popularity—Pulse leader
in 305 of 332 quarter hLours sur-
veyed (Nov. 5-12, 1958)—in the
big Northern Lower Michigan
market!

Add WWTYV to your WKZO-TV
{Kalamazoo-Grand Rapids) sched-
ule and get all the rest of outstate
Michigan worth having. If you
want it all, give us o calll
*Vermont has 92,500 television homes.

NCS No. 3 gives WWITV o mighttime
weekly circulation of 106,130,

316,000 WATTS ® CHANNEL 13 * 1282° TOWER
€8$ and ABC in CADILLAC
Setving Northern Lower Michigan
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i ! THE BUSINESSWEEKLY OF TELEVISION AND RADIG

Please

1735 DeSales St., N. W. Washington 6, D. C.

NEW SUBSCRIPTION ORDER

start my subscription immediately for—

Send te home address — —

1 52 weekly issues of BROADCASTING $ 7.00
) 52 weekly issues and Yeorbook published in September 11.00
[ Payment attached O Please Bill
name title/ position
company name
address
city zone state

* Occupation Required

general public and government agen-
cies. In no way has TvB ever conflicted
with NAB in matters before the pub-
lic and the government. . . . To in-
volve TvB in a federation wherein it
might be forced to compromise its
stated goals for the sake of expediency
in other matters could prove fatal to
its job of selling.

Roger W. Clipp

Vice President

Radio-Tv Division

Triangle Publications Inc.

Philadelphia

Musical ID’s for tv

EDITOR!
You flattered all of the stations using

our tv Channel Identification Plan in
your article (page 82, May 11) when
you said they would get 36 cuts the
first year and 12 each following year.
We're sure they are congratulating
themselves for making a good deal
since they actually get 48 cuts the first
year and 32 in each following year. . ..

Kenneth M. Cooper

Modern Broadcast Sound Co.

Stratford, Conn.

Refailers and radio-tv

EDITOR
Hurray for you in presenting “Stores

Miss Radio-Tv Boat” [retailers cannot
afford not to use radio-tv] page 35, Jan.
26 issue. I've knocked my brains out in
three different markets getting this
point across to retailers.

Bob Walton

Local Sales Mgr.

WRBL-TV Columbus, Ga.

Background helpful

EDITOR:
Once again I wish to compliment
your magazine on the splendid article
starting on page 76 . . . of your April
277issue on the position that the com-
munity antenna television industry has
taken on the matter of FCC licensing.
The manner in which you report a

news item and then back it up with an
historical summary of the background
of the news item is very well presented.
I notice you have been doing this more
and more in your news coverage. I for
one believe that this makes your maga-
zine much more interesting to read and
certainly of greater value to the reader
in that it gives him the news of impor-
tance and at the same time gives him a
complete background of the story. This
way the reader can weigh the news in
its true perspective.

M.J. Shapp

President

Jerrold Electronics Corp.

Philadelphia

BROADCASTING, Juna 1, 1959












oersovelized BINGO CARDS
RADIO, T.V. & NEWSPAPER AD PROMOTIONS

$2.50 per 1000 cards, f.o.b. Omaha, Nebr., includes
any printing on the frontside of card.

YOUR AD
HERE

Card size is 4%4” x 52"

Actual Card Size 41 x 5% inches

This card is printed on seven colors of paper stock, 3000 !
cated cards to a series. Each week’'s order i_s eiihe_r prin_ted on a different
color paper stock. or the ad message is printed in a different ink color.
This gives you weekly card color distribution contr_ol. i

Game name can be any name that you want printed on ribbon. Call
letters may be printed in center square. .

Since we imprint eight cards at a time, you are allowed eight ads
with order. However, you must supply us with camera ready copy of
ads or a fee of $10.00 will be charged for 1 ad: $25.00 for eight ads.

Minimum order is 39,000 cards. This will give you 3000 cards per
week, for thirteen weeks.

NEW BASEBALL BINGO CARD IS ‘
HERE! WRITE FOR DETAILS. |

@ Tm Reg. No 651996

BINGO TIME U.S.A.

P.O. BOX 906 PHONE ACOMA 2-7539
DENVER 1, COLORADO

30

BROADCASTING PUBLICATIONS INC,

PRESIDENT.................... Sol Taishoff
VICH PRESIDENT............... Maury Long
VICE PRESIDENT........... Edwin H. James
SECRETARY . ................... H. H. Tash
TREASURER. ................. B. T. Taishoff
COMPTROLLER. .. ..,....... Irving C, Miller
ASST. SEC.-TREAS.....Lawrence B. Taishoff

S=F = | BROAD(!:A.‘.‘;TING‘,:=

THE BUSINESS WEEKLY OF TELEVISION AND RADIO

Executive and publication headquarters:
BROADCASTING @ TELECASTING Bldg., 1735
DeSales St., N.W., Washington 6, D.C. Tele-
phone: Metropolitan 8-1022.

EDITOR AND PUBLISHER........ Sol Taishoff
MANAGING EDITOR. ........ Edwin H. James
SENIOR EDITORS: Rufus Crater (New York),
J. Frank Beatty, Bruce Robertson (Holly-
wood), Fred Fitzgerald, Earl B. Abrams,
Lawrence Christopher.

SPECIAL PROJECTS EDITOR ..David Glickman
ASSOCIATE EDITOR. ........ Harold Hopkins
ASSISTANT EbITORS: Dawson Nail, Jacque-
line Eagle; STAFF WRITERS: George Dar-
lington, Lee Edwards, Myron Scholnick,
Jim Thomas; EDITORIAL ASSISTANTS: Mal.
colm Oettinger, Rita Cournoyer, Patricia
Eurﬁ(;]SECRBTARY TO THE PUBLISHER: Gladys

. Hall.

BUSINESS
V.P. & GENERAL MANAGER. ... . Maury Long
SALES MANAGER. . Winfield Levi (New York)
SOUTHERN SALES MANAGER...... Ed Sellers
PRODUCTION MANAGER. .. ... George L. Dant
TRAFFIC MANAGER.......... Harry Stevens
CLASSIFIED ADVERTISING. ....... Doris Kelly

ADVERTISING ASSISTANTS: Merilyn Bean,
John Henner, Ada Michael.

COMPTROLLER. ............ Irving C. Miller
ASSISTANT AUDITOR......... Eunice Weston
SECRETARY TO GEN. MGR.. .. .Eleanor Schadi

CIRCULATION & READERS’ SERVICE

MANAGER. .. ... ...... ... John P, Cosgrove
SUBSCRIPTION MANAGER. ..Frank N. Gentile
CIRCULATION ASSISTANTS: Charles Browne,
Gerry Cleary, David Cusick, Christine Hara-
geones, Charles Harpold, Marilyn Peizer.

BUREAUS

New York: 444 Madison Ave. Zone 22,
Plaza 5-8355.

Editoriaf

SENIOR EDITOR. ............. Rufus Crater
BUREAU NEWS MANAGER....Donald V. West
ASSOCIATE EDITOR ........ David W. Berlyn

N.Y. FEATURES EDITOR . ..Rocco Famighetti
STAFF WRITERS: Richard Erickson, Mary
Hurley, Janet Lantz, Benjamin Seff.

Business

SALES MANAGER.......... Winfield R. Levi
SALES SERVICE MGR....Eleanor R. Manning
EASTERN SALES MaANAGER. .Kenneth Cowan
ADVERTISING ASSISTANT....Donna Trolinger

Chicago: 360 N. Michigan Ave., Zone 1,
Central 6-4115,

MimowesT NEwS EDITOR. ........ John Osbon
MIDWEST SALES MGR... Warren W. Middleton
ASSISTANT. . ..........oouun. Barbara Kolar

Hollywood: 6253 Hollywood Blvd., Zone 28,
Hollywood 3-3148.

SENIOR EDITOR.... ....... Bruce Robertson
WESTERN SALES MANAGER. ... .. Bill Merritt
ASSISTANT........... ...Virginia Stricker

Toronto: 11 Burton Road, Zone 10, Hudson
9-2694. CORRESPONDENT: James Montagnes.

BROADCASTING*® Magazine was founded in 1931
by Broadeasting Publications Ine., using the title:
BROADCASTING*—The News Magazine of the
Fifth Estate.

Broadcast Advertising® was acquired in 1932,
Broadcast Reporter in 1933 and Telecast® in 1953.

® Reg. U. S. Patent Office
Copyright 1959 by Broadcasting Publications Inc.

BROADCASTING, June 1, 1959






INGDINGER!

R

MISS FRANCES







WERE
SELLING

MORE
IN THE
LAND" OF

*Fhe rich 26-
county west
coast and cen-
tral  Florida
market domina-
ted by WFLA-TY.

Get your share of sales in the Land of Profitunity! In the big cight years,
1950-1938, Retail Sales zoomed a startling 131% in this rich 26-county industrial-
agricultural market where 36% of Florida’s people live and where nearly 37% of Florida’s
total retail sales are made!

Cash in on this profit opportunity. Spot your product on WFLA-TV-—sules
powerhouse in the Land of Profitunity!

Write us today for more facts!

Figures from Sales Management 1959 Survey of Buying Power.
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WHO-TV 15
“TOP BANANA™!

WHO-TV is on top of the bunch in Central Iowa
television, and the formula’s as easy as pie—
banana pie!

WHO-TV simply gives this booming $2 billion
market the very best there is in television.

And WHO-TV nourishes its giant audience, with a
terrific library of top film packages. Three top rated
daily shows (Mon.-Fri,) are exceptional, low cost
“buys” for your announcements. Cumulative ARB
ratings are:

FAMILY THEATRE (Noon-2 p.m.)—42.0%
EARLY SHOW ({4:30-6:05 p.m.}—47.9%
LATE SHOW (10:30 p.m.-sign-off)l—31.7%

Ask PGW for ALL the reasons why WHO-TV is
“top banana” in Central Towa!

ARB SURVEY
METROPOLITAN DES MOINES AREA
(Jan. 12-Feh. 8, 1959}

FIRST PLACE QUARTER HOURS
Number Reported Percentage of Total
1-Week 4-Week 1-Week 4-Week
WHO-TV 245 264 52.5%, 56.6%
Station K 174 161 37.3% 34.5%
Station W 43 35 9.2% 7.5%
Ties 4 6 1.0% 1.4%

which also owns and operates Col. B. J. Palmer President
.B.J. s

WHO-TV is part of I
Central Broadcasting Company, Chum'le ]3 DES MO"IeS
WHO Radio, Des Moines )
woc.aT\;, Daf;:npor]t P. A. Loyet, Resident Manager
o Robert H. Harter, Sales Manager
B ~g= Peters, Griffin, Woodward, Inc., =
Affiliaie

National Representatives
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contivuen Broadcasters muster for fight against Sec. 315 . ... .......

islative proposals that have been made
to remedy the situation and will pre-
sent its views to the congressional
committee concerned.”

Mutual Takes Stand ¢ MBS Chair-
man Smith said there is “no doubt
that the original Communications Act,
designed to circumvent abuses of air
privileges, is now archaic.” The contro-
versial Lar Daly decision on Sec. 315
has definitely proved that, he said,
adding:

“There are many acts in the con-
gressional hoppers now designed to
change this pattern. Some, such as Sen.
Vance Hartke’s ‘Fair Political Broad-
casting Act of 1959” (S 1858), stress
changes merely in political usage of air
facilities. Others go farther to permit
more provocative and editorial use of
air-waves.

“I feel, however, that one thing must
be kept uppermost in mind by Con-
gress—that 40 years of consistently
good practice, good judgment, respon-
sible self-policing, common sense, ex-
treme fairness and community con-
sciousness of broadcasters should be
recognized by the lawmakers. Licensees
have proved their abilities and rights
despite hecklings, harassments and
provocative criticisms from competitive
media. They have shown themselves to
be responsible users of publicly fran-
chised facilities, as responsible as all
others who have used public proper-

ties for the betterment and advance-
ment of our country and its peoples.

“Congress should consider broadcast-
ers like any others in the broad com-
munications field—men fully qualified
and sufficiently responsible to operate
with a minimum of government super-
vision. This is a philosophy and tenet
that BROADCASTING magazine has itself
emphasized through the years.

It is not sufficient merely to provide
stop-gap remedies to prevent repetitions
of Lar Daly decisions. The ultimate, it
seems to me, i1s complete recognition
of broadcasting as an of-age medium,
operated by men with wisdom, foresight
and keen awareness of their responsibil-
ities to the people in their listening
areas and the nation as a whole.

“This means, too, breaking down of
various Jericho Walls that still stand in
broadcasters’ ways towards providing the
ultimate in service to listeners—services
that listeners want, and need, today.
I have great faith in the upcoming
hearings. I think from these will come
the stepping stones we are seeking. But
broadcasters should not be satisfied un-
til full recognition of their medium is
demonstrated by our federal govern-
ment.”

ABC Qualifies Support ¢ ABC Net-
work’s  position advocating partial
clarification of the equal-time section
was stated in a recent letter answering
a request by Sen. Hartke for network

BROADCAST ADVERTISING

opinion. President Goldenson expressed
the network’s views as follows:

“ABC would welcome a clarification
of the act to provide that news cover-
age of a legally qualified candidate on
a newscast shall not be deemed to be
a ‘use’ of a broadcasting station within
the meaning of the act. Also, ABC
would welcome a clarification of the act
absolving the broadcaster of liability
for any defamatory statement made by
a legally qualified candidate unless the
broadcaster participated in preparation
of such material.

“However, with respect to the pro-
posed amendments concerning candi-
dates for the office of President or Vice
President of the United States, the prob-
lem of definition is indeed, as you rec-
ognized in your own letter, an extremely
complex one. While the present pro-
visions of Sec. 315 can in certain in-
stances create troublesome questions
for us as well as others, nevertheless
there are many diverse and conflicting
interests which must be protected and
carefully considered in connection with
any change, lest we substitute for the
present requirements of Sec. 315 other
provisions which would prove unwork-
able or even more difficult to administer.

“It is not readily apparent to us at
this time how best to preserve the
legitimate rights of all parties involved
and our concern is that the time re-
quired for the deliberations necessary

FORD $25 MILLION HAND REVEALED

CBS-TV loses Robinson to program project benefiting NBC-TV

The Ford Motor Co.’s projected net-
work tv splash next season made its
first deep impression on the tv in-
dustry last week. It will involve an
estimated $25 million-plus in time and
talent.

Ironically, the most impressed was
CBS-TV, which is not expected to
share in the $25 million investment.

Ford's drive to wrap up its fall pro-
gramming involves, among other fea-
tures, one of the most ambitious net-
work tv undertakings yet conceived—
a tv special each week for 39 weeks
(on NBC-TV).

CBS-TV officials reacted with shock
to the formal resignation tendered last
week by Hubbell Robinson, the net-
work’s executive vice president in
charge of programming (see WEEK’S
HEeADLINERS, page 10). Mr. Robinson
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departs the network perhaps as early as
the end of this week to head his own
tv production company, Hubbell Rob-
inson Jr. Assoc., Hollywood.

The assignment: production service
for the Ford Motor tv specials with
Mr. Robinson as executive producer on
the series and Music Corp. of America
acting as his agent. (MCA Tv will sell
product that Mr. Robinson’s firm cre-
ates, produces and packages.)

Second Major Change ¢ His resig-
nation, which was the second major
change at CBS-TV in two weeks (the
first was appointment of James T.
Aubrey Jr., CBS-TV’s vice president
for creative services, to executive vice
president with general supervision of
all the network’s departments) was an-
nounced to CBS-TV affiliates by closed
circuit Tuesday (May 26).

The CBS-TV executives at the tele-
cast were Mr. Robinson, Mr. Aubrey

and CBS-TV President Louis G.
Cowan.
Mr. Robinson assured the stations

that “the organization on the program
side is in good hands,” noting that
William Dozier in Hollywood (vice
president for network programs) and
Harry G. Ommerle in New York
(vice president in charge of network
programs) “will continue to oversee
the entire programming operation.”

He added. “T’ll still be producing for
CBS and Lou Cowan may be my first
customer.”

Implications were that for the im-
mediate present CBS would not fill Mr.
Robinson’s post, other CBS-TV pro-
gramming executives absorbing his
duties.
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IN Ricu
MONROE
MARBKET

REPORTED
APRIL 9294 100"
1959 VARE o ymiencS

JUST LOOK AT THIS MARKET DATA!

Aud you get more impact and circulation per Population 1,520,100
dollar in radio on . Households 423,600
WNOE_RadiO 501’8(6)(()) E‘gts Consumer Spendable Income $1,761,169,000
New Orleans Food Sales $ 300,486,000
KNOE R d. 5,000 watts Drug Sales $ 40,355,000
=-naaio 1390 KC Automotive Sales $ 299,539,000
Monroe General Merchandise $ 148,789,000
Edd Routt, Vice-Pres. & Gen. Mgr. Total Retail Sales $1,286,255,000
Channel 8 « Monroe, La.
- A James A. Noe Station
CBs « ABC
Noe Enterprises, Inc. Paul H. Goldman—Executive Vice President
and General Manager
James A. Noe, Jr., President Represented by H-R Television, Inc.
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TV NETWORK STAKES—1st QUARTER

Anacin, Chevrolet, P&G: win, place, show in brand billing race

Whitehall’s Anacin, General Motors’
Chevrolet car and Procter & Gamble’s
Tide detergent ranked in that order as
the brand leaders in network tv in
March and for the first quarter of 1959.

Brand expenditures as well as the top
network advertisers, product classifica-

quarter. Other leaders were proprie-
taries, smoking materials, soaps and
automotives.

Top 25 Network Companies
First Quarter 1959

tions and daypart billings for the two % Eéiﬁﬁerar%s Gamble $1glggglégg
periods were compiled by Leading Na- 3. American Home Products 6.553.754
i 1 Advertisers and Broadcast Ad- 4. Colgate-Palmolive 6,244,623
tiona R d released Th 5. General Foods 6,170,076
vertisers Reports and release urs- 6. General Motors 5607110
day (May 28) by Television Bureau of 7. R.J. Reynolds Tobacco 3,930,366
Advertisi 8. American Tobacco 3,683,838
Ertismg. 9. Sterling Drug 3,2%%238
in, a f Whitehall (di- 10. P. Lorillard 3,444,681
'Anacm‘, 2 prount 0 ! P d( 11. Liggett & Myers Tobacco 3,334,118
vision of American Ho'me roducts 12" General Mills 3'290.675
Corp., New York), provided network 13. Bristol-Myers 3,260,328
o t haro f nearly $2.5 mil- 1% Gillette 3,090,219
gross ime charges ol nearly $2.0 MU~ 15" prarmaceuticals 31090.023
lion in the first quarter, of which 16. Ford 'Motor 32;(5)%%
7 1 17. Chryster ,630,
$759.365 was registered in March. 15§00 e Wiltiamson Tobacco 2186242
Both Chevrolet and Tide came in 19. Standard Brandss %g%%gg%
with more than $1.9 million in the g(l) gé%‘loﬁ"""w” & Son 1803351
first quarter. For that period, in fact, 22. Kellogg %,Z%?,ggg
i 772 23. Carter Products ,697,
each brandb in the first 22 spent more 54, Philip Morris 1674579
than $1 million. 25. National Biscuit 1,665,497

P&G the Pacesetter o Procter &
Gamble’s gross billing in March alone
was more than $4.5 million and for the
first quarter the firm had over $13

Top 15 Network Companies
March 1959

i i 1. Procter & Gamble $4,560,200
million in network.tv. - ER I 2298706
Lever pulled up its total, hitting over 3. General Foods ¢ %%%,ggz

) i 4, American Home Products ,130,
the $2.6 million mark for March and Colgate Palmolive 509,467
more than $7 million in the January- 6. General Motors 2,021,992
i 7. American Tobacco 1,360,212
March period. 8. R.J. Reynolds Tobacco 1345731
The largest product groups were ad- 9. Sterling” Drug 1,332,989
vertisers of foods and of toiletries- 19 E-rié-t%rl'_','w"";grs %’523'852
toilet goods, the estimated billing reach-  12. Liggett & Myers Tobacco 1,133,141
i 1 il 2 13, General Mills 1,123,536
ing into the $30.9 n}llhOH and $25.1 12 Ford Motor 1067245
million levels respectively for the first 35’ gillette 918,805

Estimated Expenditures by Product Classification

March Jan.-March Jan.-March

1959 1959 1958
Agriculture & Farming s 167,824 $ 482,984 $ 13,066
Apparel, Footwear & Accessories 567,475 1,025,123 874,390
Automotive, Automotive Accessories & Equipment 4,009.003 11,525,104 15,308,435
Beer, Wine & Liquor 360,251 1,230,584 1,791,245
Building Materials, Equipment & Fixtures 351,580 794,119 357,293
Confectionery & Soft Drinks 1,280,029 3,584,639 2,512,450
Consumer Services 367,011 1,072,116 1,250,787
Entertainment & Amusement — — 212,616
Food & Food Products 10,362,943 30,969,922 26,965,446

Freight, Industrial & Agricultural Development 16,843 76,843 —
Gasoline, Lubricants & Other Fuels 193,490 700,008 690,559
Horticulture 24,430 38,788 115,098
Household Equipment & Supplies 2,597,622 6,592,822 5,491,882
Household Furnishings 230,766 785,660 789,655
Industrial Materials 2,022,726 5,642,238 5,268,633
Insurance 1,055,605 2,670,688 1,631,295
Jewelry, Optical Goods & Cameras 875,676 2,003,205 2,308,345
Medicines & Proprietary Remedijes 6,497,387 19,509,128 15,617,567
Office Equipment, Stationery & Writing Supplies 458,019 1,124,292 1,666,212
Political — — 66,174
Publishing & Media — —_ 453,925

Radios, Tvs, Phonographs, Musical Instruments

& Access. 714,491 1,594,072 2,171,465
Smoking Materials 7,025,473 19,901,263 14,556,716
Soaps, Cleansers & Palishes 6,123,384 16,997,191 16,135,043
Sporting Goods & Toys 253,067 05,402 385,076
Toiletries & Toilet Goods 8,931,964 25,152,904 24,731,359
Travel, Hotels & Resoris 165,207 463 616,845
Miscellaneous 807,465 1,929,860 1,751,276
Total $55,519,731 $156,480,418 $143,732,853
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Top 25 Network Brands
First Quarter 1959

1. Anacin (Whitehall) $2,491,915
2. Chevrolet cars (General Motors) 1,967,522
3. Tide (Procter & Gamble) 1,912,250
4. Viceroys (Brown & Williamson) 1,728,378
5. Bayer aspirin (Sterling Drug) 1,683,923
6. Ford cars (Ford Motor) 1,627,009
7. Bufferin (Bristol-Myers) 1,586,975
8. Phillies cigars (Bayuk Cigars) 1,561,558
9. Dristan (Whitehall) ,543,917
10. Kents (P. Larillard) 1,430,690
11. Camels (R.J. Reynolds) 1,408,066
12. L&M fiiters (Liggett & Myers) 1,368,694

13. Colgate re., aerosol dent, cr. (C-P)
14. Winstons (R.J. Reynolds)

15. Pall Malls (American Tobacco)
16. Gleem req., aerosol toothp. (P&G)
17. 0id Golds (P, Loriliard) 1,243,635

18. Chesterfields (R.J. Reynalds) 1,217 671
19. Dodge cars (Chrysler Corp.) 1,178,894
20, Salems (R.J. Reynolds) 1,172,415
21. Gerito!l {(Pharmaceuticals Inc.) 1,089,984
22. Plymouth cars (Chrysler Corp.) 1,079,679
23. Beech-Nut gum (Beech-Nut Life

Savers) 964,000
24, Philtips’ Milk of Magnesia

(Sterling Drug) 959,219
25. Prudential insurance 943,404

Top 15 Network Brands
March 1959

1. Apacin (Whitehall) $759,365
2. Chevrolet cars (General Motors) 753,012
3. Tide (Procter & Gamble) 670,776
4. Bayer aspirin (Sterling Drug) 652,219
5. Phillies cigars (Bayuk Cigars) 566,972
6. Kents (P. Lorillard) 560,828
7. Ford cars (Ford Motor) 544,146
8. Camels (R.J. Reynolds) 536,118
9. Viceroys {Brown & Williamsen) 532,728
10. Gleem reg. aerosol toothp. (P&G) 522,843
11. Bufferin (Bristol-Myers) 517,692
12. Pall Malls {(American Tobacco) 498,249
13. Dristan (Whitehall) 471,621
14. Winston (R.J. Reynolds) 470,939
15. Colgate req., aerosol dental cr,
(Colgate-Palmolive) 460,227

TOP TV SPENDERS

Tv gets biggest slice
of their ad dollars

Of the top 10 advertisers in television
last year, 9 placed more than half of
their total national ad budget in the
medium. These findings crop up in a
statistical profile made of the top 10.
The profile includes spot and network
gross expenditures for the year.

The advertisers are Procter & Gam-
ble Co., Lever Bros., Colgate-Palmolive
Co., General Foods Corp., American
Home Products Corp., General Motors
Corp., Bristol-Myers Co., R. J. Reyn-
olds Tobacco Co., Gillette Co. and
Brown & Williamson Tobacco Co.

Each advertiser is a huge corporation
and a blue-chip in other media as well
as in television.

The profile is based on estimated
gross expenditures available at Tele-
vision Bureau of Advertising which
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THE PGW COLONEL SAYS:

““Here at PGW we
operate on the theory
that our Colonels work

about five times as hard

2

as the next fellow ’

That’s why we award a gold watch to every
PG W employee after five years with us, instead

of waiting for the customary 25 years of service.

We are happy to say that 59 Colonels and Colonel-
ettes at PG W have already been presented with
their five-year watch . . . we're happy because we

like people who like hard work. Don’t you?

(r RIFFIN,
W OODWARD, mvc.

Pioneer Station Representatives Since 1932

NEW YORK CHICAGO DETROIT HOLLYWOOD

ATLANTA DALLAS FT. WORTH SAN FRANCISCO










for a five alternate-week run of that
program beginning in April.

The company is expected to continue
in tv next season though with a some-
what smaller budget. Daniel & Charles,
currently handling Manhattan ladies’
wear, will have the entire account when
the shift occurs. The agency has not
previously been active in television.

Ziv ‘Lock-Up’ show
sold in 46 markets

Ziv Television Programs Inc., New
York, racked up sales in 46 markets in
its first two weeks of selling Lock-Up,
new syndicated series starring Mac-
Donald Carey, it was reported last week
by Len Firestone, Ziv sales manager.

Among the advertisers purchasing
Lock-Up were: Thorpe Finance Co. in
six Wisconsin cities; Texas State Op-
tical Co. in Midland-Odessa and Har-
lingen, all Texas; Morris Plan Savings
& Loan Assn. in Indianapolis; Ameri-
can Savings Bank and Blackburn De-
partment Stores as co-sponsors in Ama-
rillo, Tex.; Kroger Co. in St. Louis;
Henke and Pillot Supermarkets (owned
by Kroger) in Houston and Beaumont-
Port Arthur, Tex.; American Bank and
Trust Co. in Baton Rouge -Lake
Charles, La.; Dallas Morning News in
Dallas and Towne Service Inc. in Waco-
Temple, Tex.

Stations that have booked Lock-Up:
KVAR (TV) Phoenix and KOLD-TV
Tucson, both Arizona; KSL-TV Salt
Lake City; KOVR (TV) Sacramento-
Stockton, Calif.; KTSM-TV El Paso;
WWL-TV New Orleans; KSTP-TV
Minneapolis-St. Paul; KFSD-TV San
Diego, Calif.; KOB-TV Albuquerque,
N.M.; WTV] (TV) Miami; KOMO-TV
Seattle-Tacoma; WAVY-TV Norfolk,
Va.; WTIVT (TV) Tampa, Fla.; KLZ-
TV Denver; KLFY-TV Latayette, La.;
KEYT (TV) Santa Barbara, Calif., and
WSIV (TV) South Bend-Elkhart, Ind.

e Business briefly
Time sales

e Perry Presents, a musical colorcast
series slated to fill the Perry Como
time-period (Sat. 8-9 p.m.) on NBC-
TV this summer, begins June 13.
Signed for sponsorship on varied dates:
American  Dairy Assn., Chicago,
through Campbell-Mithun there; Chem-
strand Corp., Decatur, Ala., through
Doyle Dane Bernbach, N.Y.; Kimber-
ly-Clark Corp., Neenah, Wis., through
Foote, Cone & Belding, Chicago; Nox-
ema, Chemical Co., Baltimore, through
Sullivan, Stauffer, Colwell & Bayles,
N.Y.; Radio Corp. of America, N.Y.,
through Kenyon & Eckhardt there,
Whirlpool Corp., St. Joseph, Mo.,
through K&E, Chicago, and Sunbeam
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About the Yearbook

The 1959 BROADCASTING YEAR-
BOOK is in its final stages of pro-
duction. Stations, agencies, equip-
ment firms and programming firms
which have not returned ques-
tionnaires sent out last month are
urged to make returns by June S.
There is no charge for listing in
the YEARBOOK, a year-round ref-
erence book for agencies, adver-
tisers and others in the field.

If you have not received such a
questionnaire, contact BROADCAST-
ING, 1735 DeSales St., N.W.,
Washington, D.C., or any of the
bureaus in New York. Chicago
and Los Angeles.

Corp., Chicago, through Perrin-Paus
there.

e Alternate week sponsorship of M
Squad has been renewed by the Ameri-
can Tobacco Co., N.Y. through Sulli-
van, Stauffer, Colwell & Bayles. The
NBC-TV detective series will appear
one half-hour later beginning Sept. 11
(Fri. 9:30-10 p.m.).

e Seven-Up Co., St. Louis, through
J. Walter Thompson Co., Chicago, is
currently seeking short-term participa-
tion availabilities in network tv prop-
erties this fall. The soft-drink company,
it’s understood, will hold off on outright
alternate week purchase of a network
show until after the first 13 weeks of
the 1959-60 season—or after Jan. 1,
1960. Additional spot tv and radio
buys are still uncertain at this time.

® New and renewal NBC-TV daytime
orders by Lever Bros., N.Y., and Miles
Labs, Elkhart, Ind., are reported to ex-
ceed $5 million in gross revenue. Agen-
cies: Needham, Louis & Brorby, N.Y.,
for Lever;-Wade, Chicago, for Miles.

¢ Dro Inc. (insecticides, air deodor-
izers), Brooklyn, N.Y., has turned pri-
marily to radio for its spring-summer
push. Seven New York radio stations
are airing some 300 spots (mostly
minutes) per week. Other stations may
be added. Negotiations are on for tv
spot in the city, with one weekly spot
already underway. Agency: Kenneth
Rader Co., N.Y.

e Reddi-Wip Inc. (whip cream), L.A.,
has appointed Kenyon & Eckhardt's
L.A. office to handle advertising of its
Top-Wip low calorie cream whip for
U.S. and Canada effective July 1.
Budget will run about $250,000 with no
media plans set. Account formerly was
bandled by D’Arcy which continues
with Reddi-Wip.

e Kenner Products Manufacturing Co.,

Cincinnati, has budgeted $250,000 for
tv advertising to introduce its Presto-
Paints, children’s brushless paint sets.
The tv allocation comes after success-
ful market testing. Kenner’s campaign
will last from late September until
early December. During this time
about 40 one-minute spots will be
placed in children’s shows in major
markets. Presto-Paints - also will be
advertised in Romper Room (tv kin-
dergarten) in 71 markets. Robert L.
Steiner, Kenner vice president, is
working with Leonard M. Sive Adv.,
Cincinnati, the company’s agency, on
the tv promotion.

s Also in advertising

® Detroit’s big three last week ap-
peared settled on the agencies to
handle their small cars, the automakers’
answer to the foreign auto invasion.
The lineup: General Motors’ Convair
to Campbell-Ewald (which handles the
Chevrolet Division); Ford Motors’ Fal-
con to J. Walter Thompson (also see
story on Ford’s network tv plans), and
Chrysler’s Valiant to BBDO which also
has the DeSoto Division. Estimates
were made that each of the accounts
will add about $10 million in billings
to each agency assigned.

® Messages in Music has been formed
by Ivan Ditmars, an NBC music direc-
tor, and Jerry Browne, veteran writer-
director, to specialize in the production
of advertising jingles. Headquarters are
at 605312 Melrose Ave., Los Angeles.
Telephone: Hollywood 4-4584.

® Leo Burnett Co. moves its New York
offices from 677 Fifth Avenue to 477
Madison Avenue today, June 1. The
new telephone number: Plaza 9-5959.

® Dawson Mac Leod & Stivers, Wash-
ington, D.C., creative communication
consultant, has moved to new offices in
the City Bank Bldg., 1612 K St, N.-W.,
Washington 6. Telephone: Executive
3-3414.

e Webcor Inc. (tape recorders, other
products), Chicago, names Richard S.
Smith & Assoc., same city, to handle
its public relations program.

e Hill & Knowlton, public relations
counsel, announces the transfer of its
Washington, D.C., offices to the Solar
Bldg., 1000 leth St., NW, Washington
6. Telephone: Sterling 3-1270. Avery
McBee is Washington vice president.

e Milton A. Weiss, a founder of Webb
Assoc. agency five years ago, has opened
his own agency, Milton A. Weiss Inc., at
9 E. 40th St. Mr. Weiss said Thursday
(May 21) that the broadcast accounts
he brought with him from Webb total
from $425,000 to $525,000, all in tv.
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Blue white and perfect ...
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“Think of the audience all the time.
Forget about yourself, your wife’s or
friend’s tastes. We're all classical music
and jazz lovers. That does not get us
ratings. Neither does the playing of
too many plug tunes . . . Don't use the
airwaves as an audition turntable. Mak-
ing a record a hit doesn’t make you any
more. . . . Sell your station, your product
and yourself. Favor your audience.”

Terse Times » A radio personality
today is much the same as his predeces-
sor of 10 or 135 years ago, except that
he has learned to speak up and shut up,
to condense his spiel to a few words
rather than a few hundred, according
to Mr. Hawthorne, KDAY personality.
Compared to a few years ago, the radio
personality today provides more music,
less chatter.

No longer a straight announcer read-
ing copy, today’s personality is apt to
be found at a supermarket opening or
some other outside affair when he’s not
beside his turntable, Mr. Hawthorne
said. He works as closely with the sta-
tion sales manager as with the program
director, perhaps even more SO NOw
that programs are no longer indepen-
dent entities but all part of one big show
encompassing all of a station’s pro-
gramming.

Looking to the future, Mr. Hawthorne
believes that were on the verge of
a tremendous change in radio music,
perhaps as drastic as the one that swept
rock and roll into its present place and
that today’s personality won’t be there
tomorrow unless he keeps a careful
finger on the pulse of the public’s mu-
sical preferences. He urged record com-
panies to make shorter, possibly one-
minute records for disc jockey use,
letting them sample the record that the
public buys at the record shop instead
of playing it in toto. This would give
more records a chance for more ex-
posure on the air.

Gagged » It was WWL’s Mr. Martin
who asked, “Where are the personalities
today?” He said until a few short years
ago there had been a gradual increase
in the number of record program per-
sonalities. Starting back in the 1930s
he said, big names used their own im-
agination in programming and thus “en-
hanced” their ability to sell. But this
element “has been decidedly submerged,
yea condemned, by the ‘lead-goat’
known as ‘chart-programming’.”

Mr. Martin felt that “hand-in-hand
with the dictatorial policy that restricts
the would-be personality from exer-
cising some of those qualities for which
he supposedly was hired in the first
place (taste, imagination, good judg-
ment), there has been a large adoption
of a high-pressure presentation format
to be adhered to which has made it well-
nigh impossible for individualities to
shine forth.”
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THE LIVE SPOT—A DEAD DUCK

Agencymen put trust in the transcription

The live commercial was given a low
rating on the scoresheet of two agency
executives during a Saturday morning
(May 30) panel at the d.j. convention,
but a rescue was attempted by a Chi-
cago freelance performer who attacked
the screams, sirens and whistles he
associated with today’s recorded spot.

The panelists: Joseph Stone, vice
president, J. Walter Thompson Co.,
New York: Harry Renfro, radio-tv di-
rector, D’Arcy Adv., St. Louis, and Bill
O’Conner, Chicago freelance.

“Are live commercials dead? No,
they just sound that way,” according
to Mr. Stone. And they will sound that
way, he asserted, “as long as there’s
a sponsor in a hurry, an advertiser who
cannot afford transcriptions, a dealer
who wants to go in his own direction,
or a disc jockey who insists on deliver-
ing his own copy.” The J. Walter
Thompson executive felt there is no
need to belabor the fact there is a
“vast gulf of ingenuity and imagina-
tion” between today’s electrical trans-
cription and the live script.

Guilty Trio » But the blame must be
shared by three—disc jockey, agency
and sponsor, he said. Advertisers must
spend $5,000-$35,000 to cut a spot, he
said, hence the small-budget account
or economy-minded advertiser picks
live spots which “cost nothing.” The
advertiser “orders them by the bushel
and changes them as often as his
socks.” Similarly, the agency faced with
a five-hour copy change notice on ten
spots is handicapped quality-wise.

Mr. Stone felt another reason is im-
portant too: “Seldom has anybody
really tried to produce excellent live
radio spots. For in live radio merely
good is good enough. In fact, the
writer of live scripts is even discouraged
from getting ‘too tricky’ because every-
thing has to be brought down to the
least common denominator of the least
talented announcer who may never be
called on to deliver the spot.”

Mr. Stone, then ventured, “I'm going
to play Daniel to this lion’s den of disc
jockeys and tell you plainly that if you
fellows paid half as much attention to
the commercials on your show as you
do to whose and what records you play,
to becoming talent impressarios, to be-
coming publishers and record manu-
facturers and barn dance callers, live
radio spots might be more interesting.

“T know the entertainment business
is more glamorous than the advertising
business. I'm sure you find the conti-
nental cut far more appealing than the
grey flannel suit, but whether you like
it or not, you’re in the ad business. Un-

fortunately, most of you have learned
only one ad trick—and a very ques-
tionable one at that—the sincere false-
hood.”

Everything’s Great » Mr. Stone con-
tinued. “You go on, year after year,
giving your personal assurance that an
ever changing list of products you en-
dorse are the ‘greatest.” I know Martin
Block made millions that way. And so
did the greatest salesman of our time,
Arthur Godfrey. But, frankly, I think
most of you are laying a big goose
egg.

“That’s why agencies generally give
you scripts to read, instead of letting
you use your own words. And when
some boy in Brooklyn is writing the
words that youw’ll say in Dallas, some-
thing ain’t gonna sound right.”

The Madison Avenue representative
felt that if enough disc jockeys demon-
strated a greater knowledge of the true
science of advertising (“which in a nut-
shell means supporting claims with ‘rea-
son why’ sales points, giving convincing
facts rather than sincerely spoken gen-
eralities”), agencies would be more in-
clined and “most happy to give you
fact sheets instead of scripts and let
you brighten up our commercials.”

History of the ET ¢ Mr. Renfro
traced the evolution of the transcribed
commercial, which he feels is more
effective than the live one. He urged
d.i.s to pyramind their musical program-
ming “up to the commercial” and ex-
ercise creativity in bridging the gap be-
tween music and announcements.

Among examples of “outstanding”
transcribed cominercials cited by Mr.
Renfro were those of Anheuser-Busch
for Budweiser beer, which fit well into
the climate of musical programming.

Last Days of Live & Mr. O’Connor
believes that while the live commercial
may not be dead, “it certainly is dying.
Unless those of us who are on the air
assert ourselves, then the live commer-
cial will be gone forever.”

Mr. O’Connor said that d.js, an-
nouncers and air personalities are “play-
ing second fiddle to a barrage of jingles,
screams, bugles, crashes, bells, sirens,
echo chambers, etc.” and have been
relegated to a minor role by a flat foot
floogie known as over-production.”

Mr. O’Connor, a top-ranking Chicago
commercial “pitchman” for independent
stations, acknowledged this 1o be an ex-
aggeration, but claimed that “agencies,
stations and sponsors don’t realize how
much business they’re missing . . . be-
cause the sounds are detracting from
the all important message in the com-
mercial.”
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their news “is the most recent, the
most daring, the most sensational,”
Mr. Mubhistein cited the recent board
action of the Radio-Television News
Directors Assn. which charged such op-
erations “with distorting the news and
deceiving audiences.” He said, “I'm
not going to defend these stations, be-
cause I agree with many of the
RTNDA charges. But I cannot help
but feel that behind the charges there
is at least a portion of sour grapes.
There’s not a phony news operation in
the world that can last for any great
length of time in competition with top-
notch, top-quality news gathering and
reporting.”

The KLIF news executive said “news
may not be vaudeville, but whether it’s
heard on radio, seen on television or
read in the newspapers, news de-
mands some degree of showmanship.”
Citing how the KLIF mobile unit was
on hand when a bank robber was cap-
tured and taped the full story including
the comments of the robber, he said,
“no hoaxes, no phony showmanship.
Just using the tools we’ve been given.

Building Listening ® KAKC’s pro-
gram director, Mr. Schmitz, said disc
jockeys sometimes turn up their nose
at news, but “news itself can be an
audience builder, particularly in the
case of the format stations.” He said
KAKC learned “that as our ability to
cover and report news fluctuates, so
does our rating.”

As to the frequent argument that
“there’s not much news today,” Mr.
Schmitz noted that contrarywise “that
in many cases the only things new in a
three-hour disc jockey show might be
found in the newscast. And since learn-
ing something new and keeping up with
the times is apparently a characteristic
of people in general, the well-built
newscast might conceivably be the

major determining factor in the d.j.’s
rating.”

Mr. Schmitz also said he basically
agreed with the RTNDA ruling against

use of techniques which would tend to
misrepresent the news, but he felt the
“sound” of the news is significant and
can be profitably and properly con-
trolled. By “sound” he meant rewriting,
use of prescnt tense where possible,
updating a story, developing a local
personality to deliver the news and use
of multiple voices such as is achieved
by tape or disc inserts.

Reps talk of teens,
new sounds—and reps

The much-maligned American teen-
ager was described as a segment of the
“mass American market which should
be of tremendous importance to the
advertiser” by Robert Eastman, presi-
dent of Robert Eastman Co., New
York, at the d.j. convention.

Speaking on a Friday morning panel,
“Radio Reps Are Salesmen Too,” Mr.
Eastman termed the young audience
(15-30 years of age) the “headwaters
of the market.” He called the younger
generation “most impressionable” and
said they are just beginning to form
their brand preferences, marrying,
forming new consuming households
and raising children.

“A great misconception of Madison
Avenue is to the effect that all these
young people are raising is hell,” Mr.
Eastman continued. He said national
advertisers do not realize that “spot
radio alone really delivers this youth
market.”

“We have observed in our national
spot selling a tendency to apologize for
or conceal the [radio’s] youth appeal.”
Admitting that the nation’s youth is
only one segment of radio’s reach, Mr.
Eastman said radio reaches the “entire
family and all classes of people in all
economic strata.”

Accentuate the Positive ® But, he
said, radio must stop maligning the
teenager, through such negative ap-
proaches as: “our station reaches more
adults than your station, or our audi-
ence composition figures prove our

listeners are the people who have the
money to buy.”

“The teenagers,” he added, “are the
influentials. They influence millions of
product purchases in all types of mer-
chandise.” Mr. Eastman concluded:
“They are susceptible through spot
radio personalities > be sold the prod-
ucts which will become a part of their
homes when they marry and begin to
raise a family.”

In another speech, Arthur H. McCoy,
executive vice president, John Blair &
Co., New York, called for more crea-
tivity on the part of the air personality
through the development of new
sounds. He said: “You gentlemen spend
more time working with sounds than
any other group in the business.”

Mr. McCoy suggested that d.j.s with
specific creative sales ideas turn them
over to station management and reps.
He said: “We can make advertisers lis-
ten if we have creative ideas to shake
them loose from the rut” they’re in.

Expanding Role ® The final panel
member, Stephen A. Machcinski Jr.,
executive vice president, Adam Young
Inc., New York, spoke about the chang-
ing role of the station rep. He said that
today, more and more reps are giving
stations outside objective thinking about
the individual station’s image.

He said there is a strong case for
such objective thinking “from someone
who can see your station and its prob-
lems in better perspective than someone
intimately involved in the operation.”
He added that the rep’s “counsel should
be sought the way you would seek the
advice of a consulting engineer on an
engineering problem.”

Mr. Machcinski described the station
image as being based, in part, on
“methods of programming, doing busi-
ness, selling, advertising and promo-
tion, and follow up.”

Useful Creativity ® He suggested that
the station rep could be useful in either
creating the image or improving the
image of a station by (1) making the
“station aware of the problem sur-

WHAT THE D.J. IS THE STATION IS TOO

The disc jockey must be alert to the
station’s overall public responsibility,
Harold E. Fellows, board chairman and
president of NAB, said Friday morning
in his keynote speech opening the disc
jockey convention.

“The complexity of civilization has
led to a diffusion of responsibility,” Mr.
Fellows said. “In fact, it has affected
you in a way that is somewhat terrify-
ing. There are hours of the day, and
important ones too, when you alone are
in direct communion with most of the
citizens of the U.S., and upon you

alone—in your comportment and judg-
ment—depends the reputation of the
entire American system of broadcast-
ing. I cannot say to you in a word . . .
how needful it is that you be aware of
this great challenge to your integrity
and decency and good judgment.”
Warning against the pitfalls of self-
glorification the trap into which public
personalities may fall. Mr. Fellows said,
“you are the station and all of the peo-
ple who made it possible for you to be
on the air. Your responsibility is to the
members of that team—the executives,

secretaries, the salesmen, the engineers,
your colleagues of the program depart-
ment and your fellow performers, just
as your responsibility runs to the audi-
ence itself.”

Mr. Fellows felt a few disc jockeys
overlook this basic consideration. “They
become so intent upon projecting them-
selves as characters, or as dominant
and influential figures on the local scene
that they fail to remember that they are
but a part of this overall and compre-
hensive effort that comprises a thing we
call a broadcasting station.”
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CBS Television for Eustern lowa # Channel 2 @ Cedar Ropids—Waterloo ® Affiliated with WMT Radio; KWMT Fort Dodge ® National Reps: The Katz Agency

His secret’s out in WMTland.

National rating: 34.
WMT-TV rating: 55.*

*In a 3-stétion mark:
(Station B: 13.5; Station (
4.7). All ratings ARB.




tin.”” Non-metropolitan television for excellence—
KXTV Sacramento “‘News with Hank Thornley.”

Farm: metropolitan radic for excellence—KNX
Los Angeles “The Nelson Mclninch Show;" for
merit—KNBG San Francisco “Farmer's Digest.”

Sports: metropolitan radic for excellence—KNX
Los Angeles “‘Sports Final;”” for merit—KCBS
San Francisco “Don Klein’s Sports Notebook,”
KNX Los Angeles “Sports Storey”’ Metropolitan
television for excellence—KNXT Los Angeles “Gil
Stratton’s Report.”

Special events: metropolitan radio for excellence
— KNX Los Angeles “Malibu Fire;"" for merit—
KABC Los Angeles “Stompanato Highlights,”
KCBS San Francisco “Trade With Red China—
How Soon?’’ Non-metropolitan radio for excellence
—KS5CO Santa Cruz “Flood;”" for merit—KACE
Riverside “Opening Night at the Opera.”” KACE
Riverside ‘“‘San Quentin Death Row Interview,”
KPRL Paso Robles “Dorothy at the Traveling
Mike.” Metropolitan television for excellence—
KTTV Los Angeles “Year End Review;”” for merit
— KFMB-TV San Diego “Sycamore Canyon.” Non-
metropolitan television for excellence—KSBW-TV
Salinas “Flood—1958.” Special award, Armed
Forces Radio Los Angeles 21958 Election.'” Docu-
mentary: metropolitan radio for excellence—KCBS
San Francisco “Remember 1958; for merit—
KABC Los Angeles “Space Travel,”” KNX Los An-
geles “The Hanging Face of Hollywood,” KFMB
San Diego “'USS Ranger.” Non-metropolitan radio
for excellence—KACE Riverside ““The Felicitas
Murder Case.” Metropolitan television for excel-
lence—KRON San Francisco “The Lonely War;"’
for merit—KNXT Los Angeles “Thou Shalt Not
Kill,” KFMB-TV San Diege “Sutvival In Space.”
Special award, Armed Forces Radio Los Angeles
“Flying Tiger.”

Commentary: metropolitan radio for excelience—
KABC Los Angeles “William Winter;”” for merit—
KCBS San Francisco “‘Don Mozley Reports,’ KFI
Los Angeles “Six O’clock Journal.”” Non-metropoli~
tan radio for excellence—IKACE Riverside “Wayne
Brice Must Not Die;”” for merit—KACE Riverside
“Do You Hate America?’ KOWN Escondido “'Re-
ports From Palomar.” Metropolitan television for
excellence—KRCA Los Angeles “California Re-
port;” for merit—KNXT Los Angeles “Thou Shalt
Not Kill,”” KTTV Los Angeles “‘Narcotics Story.”

In addition, 16 stations received
recognition for cooperation in reporting
local news to AP. Certificates of excel-
lence went to KMYC Marysville,
KUBA Yuba City, KPRL Paso Robles,
KUKI Ukiah, KSCO Santa Cruz, KACE
Riverside, KUTY Palmdale and KFMB
San Diego. Certificates of merit for
news cooperation were awarded to
KGEN Tulare, KWIP Merced, KGO
San Francisco, KXTV (TV) Sacra-
mento, KOBY San Francisco, KCBS
San Francisco, KENL Arcata and
KUDU Ventura.

Eidophor Inc. set up
by CIBA for C-C tv

CIBA has entered the closed-circuit
television business. The Swiss drug, dye
and plastics concern last week an-
nounced formation of Eidophor Inc.,
wholly-owned subsidiary which is to
handle the new million-dollar venture.

Named president of Eidophor was
Roderic L. O’Connor, former assistant
secretary of state, and since Jan. 1 vice
president and counsel of CIBA States
Ltd.,, New York, which manages U.S.
operations. The new company’s vice
president and general manager is Fel-
ton Davis Jr., who headed the medical
tv unit of CIBA Pharmaceutical Prod-
ucts Inc., Summit, N.J.

Basis for CIBA’s diversification is
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ownership of the Eidophor large screen,
black-and-white and color tv projector,
which had its first U.S. showing at the
close of last year (BROADCASTING, Dec.
29, 1958). It features an independent
light source allowing for projection
of a 40x30ft. monochrome of 20
x15 ft. color picture. Contrast equiva-
lent to that in good film projection is
said to be obtainable.

Initial plans call for production of
closed-circuit tv shows for business.
Eidophor has entered an agreement with
Teletalent Inc., New York, whereby the
latter will produce the shows to be
broadcast via Eidophor equipment. By
fall, coast-to-coast monochrome projec-
tion is expected to be ready. Color for
the immediate future will be limited to
six locations within a 50-mile radius.

Movieman sues RKO
over tv distribution

Tv distribution of six theatrical mo-
tion pictures produced by Benedict E.
Bogeaus for RKO Radio Pictures has
been halted by a preliminary injunction
issued Monday (May 25) by Los Ange-
les Superior Court Judge Ellsworth
Meyer. The injunction is a prelude to
two suits totaling $7.5 million brought
by Pinecrest, Alpine & Filmcrest Pro-
ductions, of which Mr. Bogeaus is presi-
dent and principal stockholder, against
RKO Teleradio and its parent company,
General Tire & Rubber Co. The com-
plaint charges RKO with improper dis-
tribution of the pictures, alleging that
they were released to tv stations owned
by RKO without competitive bids from
other stations and generally without ef-
forts to secure the best revenue. Other
breaches of distribution agreements are
alleged, including a charge that RKO
refused to deal with talent unions re-
garding residual payments for the tv
showings and that RKO packaged the
Bogeaus pictures with “others of inferior
quality.” The six pictures are: “Cattle
Queen of Montana,” “Tennessee’s Part-
ner,” “Slightly Scarlet,” “Pearl of the
South Pacific,” “Appointment in Hon-
duras” and “Silver Lode.”

NBC-TV fall schedule:
“Tv for every taste’

A fall nighttime schedule that is 60%
new, more than 150 specials in prime
time and “at least seven major infor-
mational programs at peak viewing
hours,” was promised last week by
NBC Board Chairman Robert Sarnoff.

In one of his regular letters to tv-
radio editors, he also said that “a key
Sunday night time period devoted pri-
marily to original, live, in-color, New

York-originated dramatic shows” is on
the fall schedule.

Speaking of the “image” that NBC-
TV expects to present, he said that if
this fall’s schedule doesn't present “re-
warding television for every taste,” then
“I will offer to swap images with Jim
Knight” [publisher of the Miami Her-
ald, who has been writing that news-

papers should improve their own
“image”].
Mr. Sarnoff said that if NBC-TV

were not conscientious about the “face
it exposes,” it “would have a crackling
good private-eye or western series on
Sunday from 8 to 9.” “Nothing,” he
said “would be more saleable.” Instead,
he continued, NBC-TV has scheduled
The Sunday Showcase, which he de-
scribed as “primarily original plays,
especially created for television by the
medium’s most gifted playwrights.”

Mr. Sarnoff said the network plans
to “‘practice a liberal withholding policy
in the Sunday night period so that the
Showcase productions will be inter-
spersed irregularly with other specials
ranging from variety and comedy hours
to dramatic classics to news and pub-
lic affairs.”

Affiliation talks
held by SDIG, SDGA

Screen Directors International Guild,
which represents directors employed at
film studios in the East, has been hold-
ing talks with the Screen Directors’
Guild of America in Hollywood toward
setting up an affiliation agreement.
Members of SDIG last week endorsed
a resolution recommending the approval
of the general basis for affiliation. Un-’
der this proposal, SDIG would become
the New York branch of SDGA after
both groups approved the revised
SDGA by-laws, making such an affilia-
tion possible.

Under terms of the agreement, direc-
tors in the East would retain the power
to deal with all local problems, includ-
ing collective bargaining, government,
finances and discipline over members
working under its administration. The
New York branch would be represented
on the national board of SDGA in
numerical proportion to its membership
strength, and all east and west coast
directors would enjoy equal working
privileges.

¢ Program notes

s MCA Tv Film Syndication Div.,
N.Y., has completed its initial sale on
Shotgun Slade mystery-adventure series
to P. Ballantine & Sons, Newark, cover-
ing 28 markets in 17 eastern states, it
was announced last week by David V.
Sutton, vice president in charge of the

BROADCASTING, June 1, 1959



Western
New Yorkers

will see it on

or hear Chuck Healy tell about it on his top-rated

SPORT snows 6:38 pm Monday thru Friday * 11:15 nighily

Western New Yorkers are sportsminded . . . and so is WBEN-TV, their favorite
sports station !

We learned long ago . . . back in 1948 when we first pioneered television in our
rich, 15-county coverage area . . . to give our viewers what they wanted. “Live”
wrestling was our first remote sports feature.

Since then WBEN-TV has supplemented the superb CBS network Sports Features

with equally fine telecasts of our own. “Live” bowling . . . our BEAT THE CHAMP
show . . . beats all competition and enjoys one of the largest audiences ever attracted
to local TV.

The International Regatta on the turbulent Niagara River attracts the biggest
names in speedboat racing and everything from outboards to hydroplanes. Our remote
crew’s annual coverage puts this water spectacle into hundreds of thousands of homes.
Also, we've covered Ryder Club Golf, the Western Open, and almost every other sports
event of local importance.

For good measure — and the good of our sponsors — we are the only Buffalo
station that has a Late Sports Show 7 nights a week/

All selling is LOCAL, and this effort to localize sports with thorough, creative and
imaginative coverage has made WBEN-TV audiences large and loyal. It also helps
make your TV dollars count for more on Channel 4.

WBEN-TV -

CBS IN BUFFALO

Represented nationally by Harrington, Righter and Parsons

BROADCASTING, June 1, 1959



division. The agency for Ballantine is
Wm. Esty Co., N.Y. The series, starring
Scott Brady, now is being offered for
sales in other parts of the country.

s The signing of orchestra leader Law-
rence Welk to an exclusive radio-tv
agreement with the Dodge Div., Chry-
sler Corp., and ABC was announced
last week. Mr. Welk, who currently has
two weekly programs on ABC-TV, will
concentrate on one tv program in the
fall—Lawrence Welk’s Dodge Dancing
Party (Sat., 9-10 p.m.) It was reported
that Mr. Welk also signed a separate
agreement with ABC covering a period
of five years.

® Gomalco Enterprises, producer of the
George Gobel Show, filed a $1 million
damage suit May 22 against NBC, NBC
International and BBC. The suit charges
that use by BBC last year of the Sept.
23 and Oct. 7 Gobel shows was unau-
thorized. The suit is filed by Pacht,
Ross, Warne & Bernhard in the Superior
Court of Los Angeles.

e The UPI Broadcasters Assn. of
Massachusetts’ annual Tom Phillips
Awards for the state’s best news broad-
casts have been given to WEEI Boston
and WKOX Framingham. The former’s
is for newscaster Ellis Mott’s disclosure
of industrialist Bernard Goldfine’s in-
come tax debt. WKOX’s award is for
coverage of last December’s Chicago
school fire.

e Cold War—2Berlin Crisis—a one-hour
documentary film syndicated by WPIX
(TV) New York is in 34 markets at
latest count. Most recent purchasers:
WSLS-TV Roanoke, Va.; WHEN-TV
Syracuse, N.Y.; WSIV (TV) Elkhart,
Ind; KVOS-TV Bellingham, Wash.
KPHL-TV Phoenix, Ariz.; WBTV
(TV) Charlotte, N.C.; KCTV (TV) San
Angelo and KMID (TV) Midland, both
Texas; WBTW (TV) Florence, S.C. and
KKTV (TV) Colorado Springs, Colo.

® A new weekly hour series entitled The
Lawbreakers will occupy the 7:30-8:30
p-m. Tuesday segment on CBS-TV, the
network announced Wednesday (May
27). The series will commence Sept. 22
with Ralph Meeker starring in “Dillin-
ger: A Year to Kill”. The new series,
which fills the time previously an-
nounced for Destination Space, is based
on an idea by veteran crime reporter
and tv film writer George Ellis and by
Lester Gottlieb, director of CBS-TV
program development. It will be pro-
duced by John Houseman, with Char-
les H. Schultz as associate producer.

® Monarch Productions Corp., N.Y.,
commercial, industrial and program
film producing company, is expanding
its services for east coast clients re-
quiring west coast production. Monarch
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Here are the next 10 days of network
color shows (all times are EDT).

NBC-TV

June 1-5, 8-10 (2:30-3 p.m.) Haggis
Baggis, participating sponsors.

June 1-5, 8-10 (4-4:30 p.m.) Truth or
Consequences, participating.

June 2, 9 (8:30-9 p.m.) Jimmie Rodgers
Show, Liggett & Myers through McCann-
Erickson.

June 3, 10 (8:30-9 p.m.) Price is Right,
Speidel through Norman, Craig & Kummel
and Lever through J. Walter Thompson.

June 3, 10 (9-9:30 p.m.) Kraft Music
Hall presents Dave King, Kraft through J.
Walter Thompson.

June 4 (9:30-10 p.m.) Ford Show, Ford
through J. Walter Thompson.

June 4 (10:30-11 p.m.) Masquerade
Party, P. Lorillard through Lennen &
Newell.

June 5 (7:30-8 p.m.) Northwest Pass-
age, sustaining.

June 5 (8-9 p.m.) Ellery Queen, Gulf Qif
through Young & Rubicam.

June 6 (10-10:30 a.m.) Howdy Doody,
Continental Baking through Ted Bates.

June 6 (10:30-11 a.m.) The Ruff and
Reddy Show, Borden's through Benton &
Bowles and Mars through Knox-Reeves.

June 6 (8-9 p.m.) Perry Como Show,
participating sponsors.

June 7 (7-7:30 p.m.) Midwestern Hay-
ride, local co-operative sponsorship.

June 7 (7:30-8:30 p.m.) Steve Allen
Show, RCA through Kenyon & Eckhardt.
hardt.

will utilize Hal Roach Studios, Holly-
wood, at the sales and production
level. West coast clients will use Mon-
arch’s facilities in New York. The
flexible arrangement was announced
last week by Norman Berman, Mon-
arch executive producer.

e NBC-TV plans 13 new programs for
its Wisdom series next season. The
half-hour interviews with elder wise
men and women from varied fields
will be produced by James Nelson, as-
sociated with NBC Special Projects
since 19356, and will again have John
Bloch as director. Among the topics
for the new season: Classical ballet,
specialized medicine, symphony or-
chestra conducting and humor. The
series began in 1952.

e Radio & Television Directors Guild,
New York local, reports the election
of John J. Sughrue Jr., as president,
replacing Tom Donovan. Other new
officers are: Ted Nathanson, vice pres-
ident; Cort Steen, secretary and Rob-
ert G. Myhrum, treasurer.

e Lewis Freedman is to produce and
direct Westinghouse Bestg. Co.’s pub-
lic service series In Praise of Learning.
Michael R. Santangelo will be associ-
ate producer.

e The tape of an interview KYW
Cleveland, Ohio, News Editor Leah
Montgomery had with a confessed
murderer has been requested by

Cuyahoga (Cleveland) County Prose-
cutor John Corrigan.

o Television Communications Inc.
(closed-circuit  tv  producer), S.F.,
names Martin & Tuttle, Seattle, north-
west representative. Address: John
Heverly, vice president. M&T, 1609
Tower Bldg., Seattle 1.

¢ The Taussig Paint Sales Co., Jenk-
intown, Pa., is producing “Lasticolor,”
a vinyl spray for quick redecoration of
color tv props. The company says that
it “dries so quickly that the same
props could be used on different shows
less than an hour apart.”

e WDAU-TV Scranton, Pa.. has given
state  Governor David Lawrence a
copy of its coverage of his inaugura-
tion ceremonies. The 45-minute film
includes the governor’s inaugural ad-
dress, shots at the inaugural ball and
other footage of the two-day celebra-
tion.

e NBC Radio’s second Image series
starts tomorrow (June 2). Titled Image
Minorities, the four-week series will pre-
empt the 8:40-10 p.m. EDT segment of
Monitor Summertime Mondays through
Thursdays, announced Albert L. Cap-
staff, vice president, radio network pro-
grams. The documented programs will
examine the history, problems and am-
bitions of minority groups in the U.S.
Topics include immigration. cultural
traits and assimilation of various racial
and religious groups, it was reported.
The first series, Image Russia, was
broadcast in January and February of
this year. Peter Lassally is executive
producer and director of the new series.
Associate producers are Peter Flynn and
Charles Grinker. Jim Holton is editorial
supervisor. Alice Wallace and Jim Al-
drich are the writers.

e Allied Artists Pictures Corp., Holly~
wood, Calif., has paid 1334 cents a
share on its 5%2 % preferred stock to
stockholders of record June 3.

e Television production students with
Northwest Schools (vocational training),
Portland, Chicago and Hollvwood, have
selected their third annual Stella Award
winners:

Best male vocalist—Perry Como;
female vocalist-—Dinah Shore; dra-
matic series—Playhouse 90; adventure
or mystery—~Perry Mason; western—
Maverick; situation comedy—Father
Knows Best; comedian—Red Skelton;
newscast—Chet Huntley; musical or
variety—Lawrence Welk: personality—
Jack Paar.

¢ Compass Productions Inc., NY., is
headquartered at 1841 Broadway, not
1341 as reported by the company in last
week’s BROADCASTING (May 25).
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GOVERNMENT

HOUSE LINES UP SPECTRUM PANEL

Harris names panel participants for next week’s sessions

The first step in a $200,000 investigation of the radio
spectrum and allocations will be taken next Monday
and Tuesday (June 8-9) in Washington when the Communi-
cations Subcommittee of the House Commerce Committee
calls a panel of experts on the subject.

Increased demands for additional frequencies and ex-
pected future requirements by various government and non-
government users have pointed up the necessity for such
a study. Several members of Congress have called for
an investigation by a specially-appointed commission while
the White House has proposed its own study.

Who will be there e Names of the participants in the
panel were finalized last week, Rep. Oren Harris (D-Ark.),
committee chairman, said.

Government members will include Leo A. Hoegh, director
of the Office of Civilian & Defense Mobilization; E. R.
Quesada, administrator of the Federal Aviation Agency;
Paul Goldsborough, Dept. of Defense, and Comrs. John
Doerfer and Robert Bartley of the FCC.

Speaking for industry organizations will be D. R. Hull,
president, H. Leslie Hoffman and Paul Chamberlin, Elec-
tronics Industries Assn.; President Harold Fellows, and A.
Prose Walker, both of the NAB; Howard T. Head, Assn.
of Maximum Service Telecasters, and Harold R. Huntley
of AT&T for Communications Common Carriers.

Participating as individuals will be Victor E. Cooley,
chairman of the President’s Special Advisory Committee on
Communications; Dr. Irvin Stewart, former chairman of
the FCC and member of the Cooley committee; Dr. W, L.
Everitt, dean of the U. of Illinois School of Engineering,
and Frank G. Kear, Washington consulting engineer and
member of the Cooley committee.

ARKANSAN SPECTRUM PROBER

According to Rep. Harris, the panel will discuss “the
nature of the problems attending the present and future
utilization of the radio spectrum and the most appropriate
and effective methods of approaching the examination and
resolution of these problems.”

One of the government panelists will open the discus-
sions with an explanation of the problems of dividing the
radio spectrum among the various government and non-
government USsers.

Many hands in pot e There is a great deal of confusion
in this area because of the dual responsibility in allocat-
ing spectrum space. The FCC assigns frequencies to private
users while the Administration allocates space to the gov-
ernment, including the military. Each spokesman from the
government agencies will be given approximately 15 min-
utes to outline the specific problems of his particular organi-
zation.

Many involved in the problem, including several con-
gressmen, look to the spectrum study as a possible vehicle
for eventually providing more vhf spectrum space for broad-
casting. Rep. Harris has pointed out that the first problem
is to determine how much space is necessary for a truly
nationwide, competitive tv service. He has indicated the
belief that possibly 25 contiguous vhf channels will be suf-
ficient while the FCC has talked of providing 50 channels
through a swap with the military.

The FCC has a special meeting scheduled on allocations
for today (Monday).

Rep. Harris has not given any indication what course the
spectrum investigation will take following next week’s
panel. The committee still does not have a staff of allo-
cations experts to help in the study.

which in Arkansas is tantamount to
the general election—he defeated in-
cumbent Rep. Wade Kitchens and has

Rep. Oren Harris (D-Ark.) has never
been known to refuse to meet a contro-
versial issue head-on. And, the astute
chairman of the House Commerce Com-
mittee and its communications Subcom-
mittee is not ducking the issue in
tackling a study and investigation of
radio spectrum allocations.

At a time when the White House, mil-
itary and Congress were squabbling
over who—if anybody—should be au-
thorized to investigate the spectrum.
Rep. Harris asked the House for, and
received $200,000 for a study by his
own subcommittee.

A panel discussion (see above) on
Monday and Tuesday of next week is
the first public step by the subcommit-
tee in implementing its investigation.
Behind the scenes, the congressmen
have had more than a little trouble ac-
quiring competent staffers for the in-
vestigation. To date, not a single person
has been retained on a full time basis.

It was natural for Oren (Doc) Harris
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to run for Congress from Arkansas’
fourth district. The family name has
been well-known in the district’s 17
counties since late in the 19th Century.

Family Tradition ® His grandfather
first put the Harris name before the
public as a county judge prior to the
turn of the century. His father, in ad-
dition to farming, was at one time or
another a tax assessor, county superin-
tendent and school teacher—activities
that caught the public’s eye.

Young Oren continued to keep the
Harrts name in the forefront. First with
his athletic prowess, then as prosecuting
attorney for a four county area and as
district governor of Lions International.
In this last post, he traveled all over
Arkansas’ fourth congressional district
addressing local clubs of the civic or-
ganization.

Consequently, when Oren Harris in
1940 decided to run for Congress, he
was not offering the voters an unknown
quantity. In the Democratic primary—

been representing the district in Wash-
ington ever since.

Rep. Harris became chairman of the
House Interstate & Foreign Commerce
Committee at the beginning of the 85th
Congress, in January 1957. Widely-
known as an expert on broadcast mat-
ters, he retained his chairmanship of the
Communications Subcommittee upon
being elevated to the full chairmanship.

Self Made Chairman e And in Feb-
ruary 1958, when the internal fights of
the Legislative Oversight Subcommittee
were splashed all over the front pages
of the nations newspapers, Rep. Harris
appointed himself chairman of that con-
troversial investigative body.

When he moved up from an ex-of-
ficio member of the subcommittee to
the chairmanship, Rep. Harris stated:
“1 feel personally that I have now the
greatest challenge of my life . . . I
accept this challenge . . . I will stand
or fall on the success of this investiga-
tion. . . . I am now calling for the most
thorough investigation insofar as pos-
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WKBW-TV Inc. and in permitting that
applicant to amend its engineering pro-
posals. The court also, caustically,
turned down Greater Erie Broadcasting
Co.’s request that the court remand the
August 1958 decision in favor of
WKBW because of the Commission’s
findings on the reliability of its owner,
Leon Wyszatycki. Greater Erie is the
licensee of WWOL Buffalo.

The dccision was written by Circuit
Judge John A. Danaher for himself and
Judges George T. Washington and
Walter Bastian.

White House yanked
2,800 mc, airmen say

The FCC played second fiddle to the
White House in taking frequencies
away from civilians and turning them
over to the military, it was charged last
week.

The allegation was made before a
three-judge panel of the U.S. Court of
Appeals in Washington by lawyer
Joseph DuCoeur representing Aero-
nautical Radio 1Inc., Air Transport
Assn. of America and others.

Airinc and Bendix Aviation Corp.
have appealed the FCC’s April 1958
decision removing 2,800 mc of radio
spectrum space from “non-government”
use and assigning it exclusively to gov-
ernment service. (BROADCASTING, April
21).

Summary Treatment Cited e Airinc
claimed that the Commission acted
without notice, without a hearing, and
in violation of international (reaties.
Bendix charged that the FCC turned
down its application for aircraft anti-
collision development without a hear-
ing.

Airinc is fighting the Commission’s
reallocation of the 8500-9000 mc band.
This was being used for acronautical
radio navigation. Bendix sought 430
mc for its anti-collision development;
the FCC reallocated 420-450 mc.

Included in the 14 bands changed to
government usage was the 890-942 mc
band, which contained allocations for
am, fm and tv studio-transmitter links.
Broadcasters operating in the deleted
band were permitted to remain, but
subject to interference from government
sources.

FCC Assistant General Counsel Max
Paglin justified the change on the
ground of “vital” national defense. The
request was made to the FCC by the
Office of Civilian & Defense Mobiliza-
tion, he pointed out, and the reasons
have been submitted to the court under
seal. He warned that the court may not
question the Executive branch’s judg-
ment that the move was required in the
national defense, but agreed that the
court could review the method the Com-
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"REMOTE CONTROL
ACCEPTED FOR 50 KW

NOW AT WIR-KDKA-WBZ

% Single telephone line required
% Ideal for Directional Antenna stations

% All-relay pushbutton control of one or
two transmitters

* Simplified logging with a single meter

Write today for wew brochune!

MANUFACTURING COMPANY

4212 S. Buckner Bivd. ® EVergreen 1-1135 ° Dallas 27, Texas

United Press International news produces!
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Changing hands

ANNOUNCED ¢ The following sales of
station interests were announced last
week, subject to FCC approval:

e KBUS Mexia, Tex.: Sold to Thomas
R. Elkins and associates by J.B. McNutt
Jr. for $42,500. Mr. Elkins is a disc
jockey-producer with KCTT Daven-
port, Jowa. The sale was handled by
Patt McDonald. KBUS is on 1590 ke
with 500 w.

APPROVED e The following iransfers
of station interests were approved by
the FCC last week (for other Commis-
sion activities see For THE RECORD,
page 87).

o WAGA-AM-FM Atlanta, Ga.: Sold
by Storer Broadcasting Co. to Plough
Radio Inc. for $830,000. Plough wholly
owned subsidiary companies own:
WCAO-AM-FM Baltimore, Md., WJID
Chicago, Ill., WCOP-AM-FM Boston,
Mass., and WMPS-AM-FM Memphis.
Tenn. Comr. Robert Bartley dissented.
WAGA is on 590 k¢ with 5 kw, direc-
tional night and is affiliated with CBS.
WAGA-FM is on 103.3 mc with 36 kw.

® WDAU-TV Scranton, Pa.: 75% sold
to Mrs, M. E. Megargee and tamily for
$700,000 by WCAU Inc.. former li-
censee of WCAU-AM-FM-TV Philadel-
phia before it was bought by CBS last
year. Megargee family, which owns
WGBI-AM-FM  Scranton, now owns
100% of WDAU-TV. WDAU-TV is
on ch. 22 and is affiliated with CBS-TV.

s WEDR Birmingham, Ala.: Sold to
Radio Birmingham Inc. {James R. Bon-
fils, president) by Edwin H. Estes for
$225,000. WEDR is on 1220 ke with 1
kw, day.

Ohio news privileged

The Ohio Legislature has passed a
bill which would give radio and tv
broadcasters the same immunity from
having to disclose news sources as that
conferred on newspaper and news serv-
ice reporters. Gov. Michael V. DiSalle
is expected to sign the bill. The bill
was introduced by Ohio Sen. Ray T.
Miller Jr., president of WERE Cleve-
land. It also requires stations to keep
records of newscasts for six months
after delivery so they may be checked
for accuracy. The bill arose after
a court ruling last January that existing
law does not protect radio and tv
newscasters.

New studios for WNBF

WNBF-AM-TV Binghamton, N.Y.,
opened new studios and offices at the
Sheraton Inn May 22. The $750,000
quarters occupy about 20,000 sq. ft.
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comprising two tv studios, three radio
studios and executive offices.

Special programs on the stations for
the occasion: a half-hour simulcast in
which Binghamton Mayor John .
Burns formally opened the studios;
WNBF-TV telecast a one-hour report
on the growing influence of its area in
the nation’s economic picture and a
salute to Binghamton-based industries.
WNBF-TV also paid tribute to agricul-
ture with a “Farm & Home Day.” The
station had an exhibition of poultry
incubators, dairy cattle, and new agri-
cultural equipment in its studios.

Etv teaching over
half-million students

A report on educational television
issued last week by the Ford Founda-
tion and the Fund For the Advance-
ment of Education highlights these
findings: more than half a million
American students, from the first grade
through college, are receiving part of
their classroom instruction by tv; 117
colleges and universities offer courses
for credit via tv, and 569 school districts
make regular use of tv instruction.

The report, titled “Teaching by Tele-
vision,” concludes that there is “no sig-
nificant difference in achievement be-
tween students in television courses and

students” in regular classes.” Copies of
the report are available without charge
from the Office of Reports, The Ford
Foundation, 477 Madison Ave., New
York 22.

MBS newscast sales
up 31% over 1958

Sponsors increased their use of Mu-
tual’s five-minute newscasts by 31% in
March, April and May of this year over
the comparable period of 1958, it was
announced last week by Blair A. Walli-
ser, executive vice president of MBS.

Mr. Walliser noted that under its ar-
rangements with its affiliated stations,
the network provides its stations with a
five-minute newscast on the hour in re-
turn for a network five-minute news
broadcast on the half hour. The net-
work’s option time sales, he said, are
limited to its Sunday schedule.

During the three-month period this
year. according to Mr. Walliser, 11 of
the 17 daily newscast were sold out,
as against 7 of 17 daily news programs
last year. Partial sponsorship of news
periods follows a similar pattern.

Among the new clients added to the
Mutual roster this spring, he said, were
the Pepsi Cola Co., Sinclair Oil Co.,
two divisions of the Sterling Drug Co.
and Sea Breeze Labs.

Psst . . . radvo station for sale

“tell you what I'm gonna do—
gonna make you a deal—you
can see by the tower that it’s
a fine property.”

Or would you rather know everythin8

there is to know about your potential

broadecast buy? Your broker has all of

the information, complete and factual.

For any broadcast transaction contact:

WASHINGTON, D. C. OFFICE

RADIO - TV - NEWSPAPER BROKERS

MIDWEST OFFICE

SOUTHERN OFFICE WEST COAST OFFICE

James W, Blackburn
Jfack V. Harvey
Joseph M. Sitrick
Washington Building
STerling 3-4341

H. W. Cassill
William B. Ryan
333 N. Michigan Avenue
Chicago, !llinois
Financial 6-6460

Clifford B. Marshall Colin M. Selph
Stanley Whitaker California Bank Bidg.
Healey Building 9441 Wilshire Blvd.
Atlanta, Georgia Beverly Hills, Calif.
JAckson 5-1576 CRestview 4-2770
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mondville, Texas; WRIS Roanoke, Va.,
and WPAR Parkersburg, W.Va.

s The WBT Charlotte, N.C., Radio
Moscow program based on Russian
propaganda (BROADCASTING, March 16,
Jan. 19) is to be used by the National
Education Program in its Freedom
Forum at Los Angeles this month. The
NEP develops and distributes educa-
tional materials and tools of American
citizepship. The WBT taped program
also is heard on WMBR Jacksonville
and KSAY San Francisco.

# WGIR Manchester, N.H., a CBS af-
filiate for the past two years, shifts to
NBC tomorrow (June 2). Manchester's
only network-affiliated radio station,
WGIR is owned and operated by the
Northeast Broadcasting Corp., M. M.
Girolimon, president-treasurer; Bernie
Mack, general manager. The station is
on 610 k¢ with 5 kw day, 1 kw night.

e WLYN Lynn, Mass., switches to a
single rate structure June 1 with Gen-
eral Rate Card 11.

e To serve investors buying and selling
media stocks, Media Investments Co.
has been organized by Jack L. Stoll &
Assoc., media brokers for over 12 years.
In an announcement distributed by the
new firm, media is defined as meaning
“radio and television stations, daily and
weekly newspapers, magazines and all
the allied business such as printing,
film, agencies, etc. Media Investments
Co. will be issuing brochures sum-
marizing the activities in the media
field, noting trends and studies of

Open doors

Twice - weekly news confer-
ences held by Gov. Foster Fur-
colo of Massachusetts have been
opened to broadcast reporting
facilities, fulfilling a promise
made some time ago to the
Massachusetts Broadcasters Assn.

W.C. Swartley, WBZ-AM-TV
Boston, president of MBA, said
the association will continue its
campaign to remove barriers to
electronic journalism still main-
tained by other public agencies.

Gov. Furcolo divides his news
conference into two portions—
State House press newsmen and
radio-tv newsmen. The former
group asks questions in the first
portion; radio-tv newsmen ask
questions in the second portion.
All are permitted to attend both
portions of the conference. Cam-
eras and recorders must be
stopped during off-record com-
ments.

BROADCASTING, June 1, 1959

media stocks on the market,” the an-
nouncement states, adding that this

service will be free for the asking. MIC

has offices with its parent company at
6381 Hollywood Blvd., Los Angeles.

« [llinois News Broadcasters Assn.
adopted a resolution at its May 16-17
spring meeting instituting a “Man of
the Year Award” for the person making
the greatest contribution to the state.
The honor will not be limited to broad-
casters but may be conferred on the
man or woman who excels in any field
—journalism, radio-tv, science and the
arts., The INBA meeting, held at South-
ern Iliinois U. in Carbondale, drew
about 100 member broadcasters. Major
speakers were Sam Sharkey, NBC, and
Frank Edwards, WTTV (TV) Indiana-
polis.

¢ WHOM New York is initiating a
blood bank for the exclusive use of its
Spanish-speaking audience. The plan
has been approved by the city’s hos-
pital commissioner, and is to have its
experimental beginnings through co-
operation with Metropolitan Hospital
there. Spanish-speaking doctors and
laymen have agreed to make personal
appeals for the program over WHOM.
Listeners sending in cards offering to
participate will be advised by mail in
Spanish as to the procedure. Those ac-
cepted as doners and their families will
be guaranteed use of the WHOM blood
bank without -charge.

e WICC Bridgeport, Conn., will move
its studios and general offices from
Trumbuli to Fairfield, Conn., in mid-
July. New location, providing 7,000
square feet for the am and recently
anthorized fm facilities, is closer to
downtown Bridgeport.

e Rep appointments
e WHK Cleveland appoints John Blair
& Co.

e WCBM Baltimore appoints Peters,
Griflin, Woodward.

e KPOI Honolulu, Hawaii, has named
Jack Masla & Co.

@ WIAC-AM-FM Johnstown, Pa.,
names Richard O’Connell Inc., N.Y.,

e KGEE Bakersfield, Calif., and KIIE
Galveston, Tex., name Richard O’Con-
nell Inc.

® WDAS Philadelphia appoints Bernard
Howard & Co., N.Y.

e KTLE-TV Pocatello, Idaho, names
Forjoe-Tv.

¢ WCUE Akron, Ohio, names Gill-
Perna, N.Y.

e KINT El Paso, Tex., names John E.
Pearson Co.

ALL THOSE WHOSE
ARTISTRY THRILLED
THE

GEST

UDIENGE

EVER TO GATHER
UNDER

ONE ROOF
AT A
GOSPEL AND
SPIRITUAL
MUSIC PROGRAM

®
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INTERNATIONAL

TV ABROAD: BEGINNING TO BOOM

It started late, is still behind U.S., but now it’s spurting

Television circulation in foreign lands
is growing at the rate of nearly a mil-
lion sets a month.

New stations are going on the air at
a rate mindful of the expansion of U.S.
television after the lifting of the freeze.
In the first three months of this year
116 new stations went into operation
abroad.

These figures were reported by the
U.S. Information Agency in a survey
of television development in all parts
of the world, excluding the U.S., its
territories, its armed forces bases over-
seas, and Canada. The survey covered
the first quarter of 1959.

In that period, the USIA said, the
number of tv sets abroad increased
from 22.8 million to 25.6 million. Of
the sets in existence at the end of
March, 21.7 million were in non-com-
munist countries and 3.8 million in the
communist bloc.

The same quarter saw the addition

to 2.9 million in the Far East, while in-
creases were negligible in Latin America
and the Near East, South Asia and
Afrijca. Tv sets in communist countries
increased from 3.3 million to 3.8 mil-
lion.

Part of the USIA statement was de-
voted to a report by the Bavaria, Ger-
many, government weekly Staatszeitung
that communist East Germany has
launched a big tv construction program
to build stations along its frontier to
telecast propaganda programs into West
Germany. USIA quoted the newspaper
as saying East Germany has allocated
60 million marks for this program,
called “Plan West,” which among other
things includes construction of 15 tv
transmission towers along the border,
broadcasting over a strip 150 kilometers
wide into West Germany.

The 1959 quarter saw addition of 97
new tv stations in non-communist coun-
tries and 19 in communist nations,

TELEVISION SETS

United States .............. 50,000,000
Other free nations ......... 25,200,000
Communist blec ... ......... 3,800,000

World total ........ ..., 79,000,000

World tv in summary

TELEVISION STATIONS

United States ........ ... ... ... 562
Other free nations ........... ... . 774
Communist bloc ...... ... ... ... .. 141

World total ..... ... ... .. .. .. 1,477

of 97 new tv stations in non-cominunist
countries and 19 in the communist bloc.
All told there were 855 tv stations on
the air abroad at the end of March,
714 in non-communist countries and
141 behind the Iron or Bamboo Cur-
tains.

(There are now more than 50 million
tv sets in use in the U.S. [in 44 million
tv homes] and more than 3.5 million
sets in Canada. There is no reliable
estimate of the number of sets on U.S.
armed forces bases overseas. Discount-
ing sets on those bases, the world total
of television sets is about 79 million.

(There are now 562 tv stations [com~
mercial and non-commercial] operating
in the U.S. and 60 in Canada. Those
added to the stations reported by USIA
amount to a total of 1,477 stations in
the world, again not counting stations
on armed forces bases overseas.)

According to the USIA report (which
the agency warned came from sources
of varying reliability), tv sets in West-
ern FEurope increased from 14.6
million to 16.4 million in the first three
months of 1959 and from 2.5 million
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USIA said, as follows: 85 in Western
Europe (42 in Italy, 26 in West Ger-
many), 9 in the Far East, 3 in Latin
Anmerica, 15 in the Soviet Union and 4
in Hungary, Poland and Rumania.
(Yugoslavian figures were included in
those of Western Europe.)

USIA reported some exchange of tv
programs across the Iron Curtain
through temporary link-ups with the
Purovision network.

Some of the overseas tv developments
reported by USIA by areas and coun-
tries:

WESTERN EUROPE

Auwstria: All Austrian provinces now
have tv. Some 30,000 tv homes in
Czechoslovakia, Hungary and Yugo-
slavia watch Austrian tv. Tv in Austria
is expected to pay for itself when reg-
istered sets reach 220,000. The manu-
facturer’s cartel recently reduced prices
of tv sets but there’s no indication it
will allow the import of foreign makes.

Denmark: A reorganization of Stats-
radiofonien to give more importance to

tv is expected to improve administra-
tion with both radio and tv program-
ming departments. Tv set price reduc-
tions of 5% to 15% have been adver-
tised.

Finland: Finnish viewers are prom-
ised they will see “Eurovision” programs
by year’s end, with transmissions via
Stockholm and a relay station. Six new
stations are being built.

France: Radiodiffusion-Television
Francaise (RTF) becomes a public en-
terprise, but remains under the Ministry
of Information. RTF can sell its films
and make other commercial transac-
tions, but no advertising will be per-
mitted. A second tv channel is expected
in Paris in October, devoted to cultural
programs. On July 1, the license fee
for a tv set will be raised 6,000 francs
($12.24) to 7,500 ($15.30), but will also
cover radio sets (now 2,000 [$4.08]
francs).

West Germany: The Federal Ministry
for Posts & Telecommunications (BPM)
will inaugurate a second tv network of
29 tv stations, together with a radio re-
lay network for picture and sound
modulation circuits, with completion
expected next year. No plans for pro-
gramming have been made. Radio and
tv set price controls were dropped in
January, but were reinstated two weeks
later after prices dropped 18%. But
40% of the market retained uncon-
trolled prices. Tv sets are increasing by
more than 5,000 daily and the 3 million
mark is expected in August.

Gibraltar: One report says a 10 kw
tv transmitter will be built to serve
southern Spain and North Africa.

Italy: The tv network continues to
grow, with 42 satellite transmitters
added during the quarter.

Mialta: Trade sources report a “piped”
tv service is planned, but there are ob-
jections and one company hopes to
build a regular tv station. Malta’s 4,000
tv owners receive programs from Sicily.

Netherlands: Two more transmitters
of 50 and 100 kw are to be built by
1960. Sets are expected to increase more
than a million in the next four years.
Two private companies have been
formed and are producing commercials
(Independent Tv Exploitation Co., Rot-
terdam, and Northern Tv Center, Gron-
igen) if and when the government ap-
proves tv commercials,

Norway: The Oslo Tv Center is ex-
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mah, Alexandria, the Canal, Asyut and
Luxor. A tv factory also is being con-
sidered.

FAR EAST
Australias Government non-com-
mercial tv stations are planned in

Brisbane, Adelaide, Perth and Hobart
and commercial tv stations have been
awarded as follows: Adelaide, 2; Bris-
bane, 2; Perth, 1, and Hobart, 1.

Japan: Japan added 9 new stations
and 350,000 tv sets during the first
quarter and an expansion to 5 million
sets is seen by the end of 1960. Eight
more new tv stations were expected to
go on the air by last April

South Korea: Fire destroyed Korea’s
commercial HLKZ-TV on Feb. 2 and
the U.S. Information Service in Seoul
arranged to make the U.S. Armed
Forces tv facilities there available to
HLKZ-TV for Korean language broad-
casts. HLKZ-TV is expected to resume
with new equipment by the end of
1959.

New Zealand: The first tv station, at
Auckland, was to have gone on the
air last March 1. The next will be at
Wellington. Two firms will make tv
sets.

Okinawa: Okinawa-Tv expects to go
on the air by July 1.

Taiwan (Formosa): The first tv sta-
tion will be built by Japanese investors.

Thailand: Relay stations are planned
between Bangkok and Chiengmai. Reg-
istration of sets is no longer required.

SINO-SOVIET BLOC

Bulgaria: PYE Ltd. of Great Britain
will supply equipment for the first of-
ficial tv station in Sofia, to be com-
pleted by July 1. An experimental tv
station has operated for some years.

Czechoslovakia: The Central Moravia
tv station near Krasenko, serving the
Brno area, began March 3. It is linked
with the Prague station via a relay sta-
tion. It will be a link in the Prague-
Brno-Ostrava-Bratislava chain, which
will be linked later with Budapest, War-
saw and Moscow. Prague also will be
linked with Berlin and Eurovision.

East Germany: A large tv program-
ming center is being built in Leipzig and
its first section will begin early next
year. Two new tv outlets for the planned
“tv offensive” toward West Germany
are being built near Rhinow and Nauen.
The Leipzig and Dresden outlets will
increase to 100 kw. Links also will be
completed next year to connect various
cities.

Hungary: A tv station went on the
air at Pecs in February and studies are

CECO microwave relays

conquer space barriers

Micro Wave Relay
Beam Reflector Head

Perfect for parabolas up

to 6-ft. diameter. With-
stands torques of 225 fi.
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150 ft. pounds in azi-
muth. Environmental /
treated for extreme wea- Mg
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CERANK c. ZUCKER

RR EQuipment (S., Inc.

West 43rd St.,

Whether it’s a fixed station or a mobile unit, Ceco
microwave equipment surmounts the communica-
tion barrier.
a quality that is actually higher than the official
standards. For dependable pickup and relay under
adverse climatic conditions, you're wise to play
safe with CEco.

Because Ceco equipment is built to

ALL METAL TRIPOD
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being made to connect via microwave
links to foreign countries.

Poland: The Gdansk tv station opened
March 6. A long range plan (by 1975)
calls for expansion of the present six
outlets at Warsaw, Lodz, Poznan, Kato-
wice, Wroclaw and Gdansk, which now
cover about 44% of the population.
The plan calls for 19 main stations for
total coverage of 80% of the popula-
tion. Poland, with the aid of Soviet ex~
perts, will lay a cable for nationwide
transmission of domestic programs and
those from U.S.S.R., Czechoslovakia,
East Germany and Eurovision.

Rumania: A new tv transmitter was
commissioned in the Bacau region on.
Jan. 25 and will relay programs of the
Bucharest outlet.

U.S.S.R.: A total of 15 new tv cen-
ters and relay transmitters went on the
air in the first quarter, making a total
of more than 60 telecenters and several
dozen relay transmitters. Moscow will
soon be experimenting with color and
eventually all capitals of the republics
will have color tv. By 1965 there will
be 90 program centers, 80 relay sta-
tions and numerous low-power auto-
mated transmitters in operation. Tv sets
will be at 15 million, serving 80 million
people. There were also various delays
and stoppages of construction. Mainte-
nance of tv sets has become a serious
problem, with 65%-75% of sets need-
ing repairs during the six-month war-
ranty period. A Tass broadcast quoted
an expert as saying a single artificial
earth satellite, in an equatorial orbit in
the direction of the earth’s rotation and
at the same speed, could hang “motion-
less” above an area and, by relaying tv
programs, replace tv centers on the
ground.

Communist China: Stations are in op-
eration at Peking, Shanghai and Harbin
and preparations have started to estab-
lish 19 more in 14 provinces and major
cities. Tv sets and some tv broadcast-
ing equipment are being manufactured
in China but an adequate supply is still
a problem.

NTA foreign deals

NTA International, New York, is
completing negotiations with the Brit-
ish Broadcasting Corp. and French gov-
ernment television authorities on agree-
ments covering tape, film and live pro-
gramming, facilities and distribution.

Harold Goldman, president of NTA
International, told a news conference
in New York last week that a contract
finalizing the agreement was expected
within a week. Mr. Goldman, who re-
turned 10 days ago from a four-week
trip abroad, said he could not give spe-
cifics about the transactions but indi-
cated they would include co-production
abroad, and distirbution in the U.S. of
both British and French programming.
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of license from Michael J. Mintern, as gen-
eral overseer, to Oscar, Gertrude, Julius and
Bertha Miller, d/b Radio Station WAIT
(WAIT Chicago); consideration $132,000 for
contracts for sale of time and goodwill of
station. WAIT, which shares time and facil-
ities with WCBD, will become full daytime
only station (instead of specified hours).
Ann, May 21.

WABW Annapolis, Md. — Granted relin~
quishment of positive control by Max Rez-
nick through sale of 50% interest to Morris
Silperman for $5,000. Ann. May 21.

WJIMB Brookhaven, Miss.—Granted trans-
fer of control from Tullius Brady, et al., to
Aubrey Hilton Felder; consideration $51,000.
Ann. May 21.

KXLO Lewistown, Mont.—Granted assign-
ment of license to Marlin T. Obie (KRAD
East Grand Forks, Minn.); consideration
$120,000. Ann. May 21.

WWSC Glens Falls, N.Y.—Granted assign-
ment of license to Normandy Bestg. Corp.
(John B. Lynch); consideration $212,000 in-
cluding $14,000 for seven years consultant
agreement and $56,000 for agreement not to
compete in Glens Falls area for seven years.
Ann. May 21.

WALY Herkimer, N.Y—Granted transfer
of control from Louis Adelman, et al, to
Richard K. Thorman and George A. Baker;
consideration $75,000 subject to certain ad-
justments. Ann. May 21.

WSNB Islip, N.Y.—Granted assignment of
cp to South Shore Bestg., Corp. (Maurice S.
Weiss, president); comsideration $15,000 for
expenses plus agreement to lease, with op-
tion to purchase, certain real estate of as-
511gnor to erect building thereon. Ann. May
2

WRVM Rochester, N.Y.—Granted transfer
of control from Harry Trenner to State
Bestg. Inc. (Frank W. Miller Jr., president);
consideration $210,000. Ann. May 21.

WRNY Rome, N.Y.—Granted assignment
of cp from Joseph A. and Philip §. Mariu-
rano to WRNY Inc.; stock transaction and
reimbursement to assignors for expenses.
Olean Bestg. Corp., 559 assignee stock-
holder, is licensee of WMNS Olean, and
WIPS Ticonderoga, both New York, and
one stockholder has minority interest in
WFRM Coudersport, and WNBT Wellshoro,
both Pennsylvania. Ann. May 21.

WSAI-AM-FM Cincinnati, Ohio—Granted
transfer of control from Sherwood R. Gor-
don to Consolidated Sun Ray Inc. (WPEN-
AM-FM Philadelphia, Pa., and WALT Tam-
pa, Fla.); consideration $1,907,212. Comr.
Bartley dissented. Ann. May 21.

WSOM (FM) Salem, Ohio—Granted as-
signment of license from Russell C. Jones
to Salem Bestg. Co. (Mr. Jones, president);
consideration $50,738. Ann. May 21.

KTLQ Tahlequah, Okla.—Granted assign-
ment of license to Camelleta Corp. (Jim
Egan, president); consideration $77,000 and
agreement to employ Galen O. Gilbert, as-
signor president, as consultant for three
yvears at $150 per week. Ann. May 21.

KPAM, KPFM (FM) Portland, Ore.—
Granted assignment of licenses from Stanley
M. Goard, et al, to Gospel Bestg. Co. (F.
Demcy Mpylar, president, is 509 owner of
KRWC Forest Grove, OQre.); consideration
$200,000. Comr. Bartley dissented. Ann. May

21,

WERC-AM-FM, WERC Bestg. Corp., Erie,
Pa,—Granted assignment of licenses to
Cleveland Bestg, Inc. (WERE-AM-FM-TV
Cleveland, Ohio); consideration $270,000.
Ann. May 21.

WPIC-AM-FM Sharon, Pa.—Granted as-
signment of licenses from A. W. McDowell,
et al, to Sharon Bestg. Inc. (William H.
Rich, president, and two other stockholders
have interest in WMGW Meadviile, Pa.);
consideration $510,000, including agreement
not to compete for period of 10 years within
radius of 150 miles of Sharon. Ann. May 21.

ON AIR
Lic. Cps
AM 3,322 37
FM 568 42
TV 4571 63

CPs deleted

licenses.

uhf)

SUMMARY OF COMMERCIAL BROADCASTING
Compiled by BROADCASTING through May 26

OPERATING TELEVISION STATIONS
Compiled by BROADCASTING through May 26

VHF UHF TOTAL

Commercial 441 79 5202
Nan-commercial 32 10 42!

COMMERCIAL STATION BOXSCORE
As reported by FCC through April 30, 1959

- AM FM TV

Licensed (all on air) 3,318 562 455*
CPs on air (new stations) 36 39 642
CPs not on the air (new stations) 123 143 102
Total authorized stations 3,477 744 067
Applications for new stations (not in hearing) 491 54 40
Applications for new stations (in hearing) 159 21 70
Total applications for new stations 650 75 110
Applications for major changes (not in hearing) 555 40 34
Applications for major changes (in hearing) 49 0 17
Total applications for major changes 604 40 51
Licenses deleted g). 2 g

1 There are, in addition, eight tv stations which are no longer aon the air, but retain their
2There are, in addition, 37 tv cp-holders which were on the air at one time but are no
longer in operation and one which has not started operation.
3 There have been, in addition, 211 television cps granted, but now deleted (44 vhf and 167

* There has been, in addition, one uhf educational tv station granted but now deleted.

cpP TOTAL APPLICATIONS
Not on air For new stations

124 698

141 81

102 114

WYNN Florence, $.C. — Granted assign-
ment of license from Vernon H. and Vir-
ginia L. Baker to WYNN Inc. (Joe Speidel
III, president, is majority stockholder of
WOIC Columbia, WPAL Charleston, and
WWBD Bamberg, all South Carolina); con-
sideration $47,500. Ann. May 21. .

LUK Evanston, Wyo.—Granted assign-
ment of license to Morgan County Bestg. Co.
(KFTM FI't. Morgan, Colo.); consideration
$24,000. Ann. May 21.

APPLICATIONS

KNLR North Little Rock, Ark.—Seeks as-
signment of license of Arkansas Valley
Bestg. Co. from L. R. Luker to Claude Car-
penter Jr. for $36,000. Mr. Carpenter is at-
torney, field representative for U.S. Con-
gressman Dale Alford, former administra-
tive assistant of Gov. Orval E. Faubus and
former Assistant Attorney General, State of
Arkansas. Ann. May 25.

KLYD-KGEE-FM Bakersfield, Calif. —
Seeks assignment of license from Edward
E. Urner to Mr. Urner (56%), Bryan J. Cole-
man (17%), William B. Elliot (12¢) and
George R, Daisa (10%). Total consideration
$30,800. Ann. May 21.

KDAY Santa Monica, Calif.—Seeks trans-
fer of control of Radio California Inc. (pres-
ently’ owned by Gotham Bestg. Corp. and
John D. Keating) to John D. Keating. Con-

ALLEN KANDER

AND COMPANY

NEGOTIATORS FOR THE PURCHASE AND SALE
OF RADIO AND TELEVISION STATIONS

EVALUATIONS
FINANCIAL ADVISERS

COAST. .
915 Nerth_Commerce St.
~ Stackton;, California -
HOward 5-7367

sideration: Mr. Keating will transfer seven
shares of Gotham stock to Gotham Bestg.
Co. After transfer Mr. Keating will be sole
owner of KDAY. Mr. Keating is also being
retained as consultant to Gotham’s WINS
New York at salary of $1,000 per month for
80 months. Mr. Keating is vice president,
director and/or general manager of KTVR
(TV) Denver, Colo., KONA-TV Honolulu
géld KALA-TV Wailuku, Hawaii. Ann. May

KBLR Goodland, Kan.—Seeks assignment
of license from Goodland Bestg. Co. (James
E. Blair) to Tri-State Radio Inc. for $125,000.
Purchasers are same as those purchasing
KBLR-TV (see below). Ann. May 21.

KBLR-TV Goodland, Kan.—Seeks transfer
of control of Tri-State Television Inc. from
James E. Blair to Leslie E., Whittemore
(20%), Wallace L. Vander Jagt (15%), Ray-
mond Roark, Virginia Roark, Donald Toland,
Gordon Toland, Casey Van Genderen Jr.,
and Iron Mueller (109 each) and Edgar R.
Jones (5%), for $25,000. Mr. Whittemore is
CPA, Mr. Vander Jagt is attorney, Mr.
Jones manager KBLR-AM-TV, Messrs.
Roark and Mueller are farmers, Donald To-
land is employe KOA Denver and Gordon
’2l‘lolancl is captain in Air Force. Ann. May

WNEB Worcester, Mass.—Seeks transfer
of 49.5% of stock of New England Bestg. Co.
from estate of Paul C. Lytle to New Eng-~
land Bestg. Co. for $133,650. After iransfer,
John J. Hurley, present 49.59% owner, will
hold 97% of outstanding stock. Ann. May 21.

WHRV Ann Arbor, Mich—Seeks assign-
ment of license from Mayne Bestg. Co. to
Zanesville Publishing Co. for $300,000. Clay
Littick, owns 87.5% of applicant. Zanesville
Publishing Co. owns WTAP Parkersburg,
W.Va., has majority interests in WHIZ-AM-
TV Zanesville, Ohio., and publishes Zanes-
vélle Time Recorder and Signal. Ann, May
2

WOHP Bellefontaine, Ohio—Seeks assign-
ment of license from Lake Erie Radio &
Television Corp. (a Pennsylvania corpora-
tion) to Lake Erie Radio & Television Corp.
(an Ohio corporation). No consideration in-
volved. Ann. May 25.

KFIR North Bend, Ore.—Seeks transfer of
control of Bay Bcestg. Co. from Vernon G.
Ludwig to Josephine E. Edwards for $6,500
and release from $72,000 promissory note
due to Mrs. Edwards, who is former owner
KFIR. Ann. May 25.

WPFP Park Falls, Wis.—Seeks assignment
of license from Northland Bestg. Co. (Gor-
don F. Schluter and Norman C. Hoefierle)



PROFESSIONAL CARDS

JANSKY & BAILEY INC.
Executive Offices ME. 85411
1735 DeSales St., N. W,

Offices and luborufonu
1339 Wisconsin Ave., N.
Washington, D. C. FEderal 3-4800

Member AFCCE

JAMES C. McNARY
Consulting Engineer
Nationa! Press Bldg.,

Wash. 4, D. €.

Telephone District 7-1205

Member AFCCE

—Established 1926—
PAUL GODLEY CO.

Upper Montclair, N. J.
Pilgrim 6-3000
Laberatories, Great Notch, N. J.
Member AFCCE

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
501-514 Munsey Bldg.
STeriing 3-0111
Washington 4, D. €.
Member AFCCE

Commercial Radie Equip, Ce.
Everett L, Dillard, Gen. Mgr.
INTERNATIONAL BLDG. DI, 7-131
WASHINGTON, D. C.

P, 0. BOX 7037 JACKSON 5302
KANSAS <ItY,

Member AFCCE

A. D. Ring & Associates
30 Years’ Experiencs in Radio
Engineering
Pennsylvania Bldg. Republic 7-2347
WASHINGTON 4, D. €.
Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS

1052 Warner Bidg. Naticnal 8-7757
Washington 4, D. €.

Member AFCCE

Lohnes & Culver
Munsey Building District 7-8215
Washington 4, D. .

Member AFCCE

RUSSELL P. MAY

711 14th St., N. W. Sheraton Bidg.

Washingten 5, D.C. REpublic 7-3984
Member AFCCE

L. H. Carr & Associates

Consuiting
Radie & Television
Enginesrs
Washington 6, B. €. Fort Evans
1000 Conn. Ave. Leesburg, Va.

Member AFCCE

KEAR & KENNEDY

1302 i8th St., N. W. Hudson 3-9000
WASHINGTON 6, D. C.

Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE

DALLAS 9, TEXAS
LAKESIDE 8-6188

Member AFCCE

GUY C. HUTCHESON
P. 0. Box 32 CRestview 4-8721
1100 W. Abram
ARLINGTON, TEXAS

SILLIMAN, MOFFET &
ROHRER

1405 G St., N. W.
Republic 7-6646
Washington 5, D. C.

Member AFCCE

LYNNE C. SMEBY
CONSULTING ENGINEER
AM-FM-TV
7615 LYNN DRIVE
WASHINGTON 15, D. C.
Oliver 2-8520

GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Commenications-Electrenics
1610 Eye $t., N. W.
Wushmglon, D. C.

E ive 3-1230 ive 3-5851

Member AFCCE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS

Associates
George M. Sklom, Robert A. Jones
19 E. Quincy St.—Riversids 7-2152
Riverside, 1il.
(A Chicage suburb)

WlI.lIAM E. BENNS JR.
g Radio E
3802 Mllnnry Rd., N W.,
Wash., D.
Phane EMerson 2-807!
Box 2468, Birmingham, Ala.
Phone STate 7.2601
Member AFCCE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS

Box 68, Internatisnal Airpert
San Francisco 28, California

Diamond 2-5208

JOHN B. HEFFELFINGER
8401 Cherry St.  Hiland 4-7010

KANSAS CITY, MISSOURI

Vandivere & Cohen
Consulting Electronic Engineers
617 Albee Bldg.  Executive 3-4616

1426 G St, N. W,
Washington 5, D. C.

Member AFCCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS

8200 Snowville Road
Brecksville, Ohio
(a Cleveland Suburb)

Tel: JAckson 6-4386 P, O. Box 82
Member AFCCE

J. G. ROUNTREE
CONSULTING ENGINEER
5622 DYER STREET
EMERSON 3-3266
DALLAS 6, TEXAS

VIR N. JAMES
SPECIALTY
DIRECTIONAL ANTENNAS

1316 S. Kearney Skyline 6-1603
Denver 22, Colorade

JOHN H. MULLANEY
Consvulting Radio Engineers
2000 P St., N. W.
Washington 6, D. €.
Columbia 54666
Member AFCCE

A. E. Towne Assocs., Inc.
TELEVISION and RADRIO
ENGINEERING CONSULTANTS
420 Taylor St.

San Francisco 2, Calif.

PR. 5-3100

PETE JOHNSON

Consulting am-fm-tv Engineers

Applicati Field Engi ing
Suity 6071 Kanawha Hotel Bidg.
Charleston, W, Va. Dickens 2-6281

MERL SAXON
CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

Service Directory

FREQUENCY
MEASUREMENT
AM-FM-TV
WLAK Electronics Service, Inc.

P.O. Box 1211, Lakeland, Florida
Mutual 2-3145  3-3819

NUGENT SHARP

Consulting Radio Engineer
809-11 Warner Building
Washington 4, D. C.
District 7-4443

COMMERCIAL RADIO
Meonitoring Company
PRECISION FREQUENCY
MEASUREMENTS
A FULL TIME SERVICE
FOR AM-FM-TV
P. O. Box 7037 Xonsas Ciry, Me.
Phone Jackson 3-5302

CAMBRIDGE CRYSTALS

PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave.,
Combridge 38, Mass.
Phons TRowbridge 6-2810

COLLECTIONS
For the Industry
AlL OVER THE WORLD
TV—Radio—Film and Media
Accounis Receivable
No Collection—Neo Commissions
STANDARD ACTUARIAL
WARRANTY CO.
220 West 42nd St., N. Y. 36, N. Y.
LG 5-5990

CAPITOL RADIO
ENGINEERING INSTITUTE

Accredited Technical Institute Curricula
3224 16th St., N. W.
Washington 'ID D.

Practical Broadcast, TV  Electronics
enginéering home study and residence
onrses. \Write For Free Gatalog, spee.
ify course.
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to Mr. Schluter, who presently owns 88.5%,
for $7,000. Ann. May 21.

Hearing Cases

INITIAL DECISIONS

Hearing Examiner Charles J. Frederick
issued initial decision looking toward grant-
ing applications of Binder-Carter-Durham
Inc., to increase power of WAMM Flint,
Mich., from 500 w to 1 kw, continuing opera~
tion on 1420 ke, DA-D; Kalamazoo Bestg.
Co. for new am station to operate on 1420
ke, 1 kw, DA-D, in Kalamazoo, Mich.; North-
ern Indiana Bestrs. Inc., te increase day-
time power of WIMS Michigan City, Ind.,
from 1 kw to 5 kw and change from DA-N
to DA-2, continuin% operation on 1420 ke
with 500 w-N, and Dowagiac Bestg Co. for
new station to operate on 1440 ke, 500 w, D,
in Dowagiac, Mich. and denying application
of The Circle Corp. to change facilities of
WKLZ Xalamazoo, Mich., fromn 1470 ke,
500 w, D, to 1440 kec, 5 kw, DA-D. Ann.
May 26.

Hearing Examiner J. D. Bond issued ini-
tial decision looking toward denying appli-
cations of Capitol Bestg. Co. and W. A. Pom-~
eroy for new am stations to operate on 730
ke, DA-D—Capitol with 500 w in East Lans~
ing, and Pomeroy with 250 w in Tawas
City-Fast Tawas, both Mich. Ann. May 25.

Hearing Examiner Thomas H. Donahue
igssued initial decision looking toward grant-
ing application of KGB Inc., to change
trans. location and increase daytime power
of KGB San Diego, Calif, from 1 kw to 5
kw, continuing operation on 1360 kc with
1 kw, N, and denying for default applica-
tions for new am stations by M.V.W. Radio
Corp. (1360 ke, 5 kw, DA, D), San Fernando,
Robert S. Marshall (1360 kc, 500 w, DA, Dj,
Newhall, and Wilson Bestg. Co. (1370 ke,
1 kw, DA-2, U), Oxnard., Ann May 25.

STAFF INSTRUCTIONS
 Commission on May 21 directed prepara-
tion of document looking toward granting
application of Hardin County Bcestg. Co. for
new am station to operate on 1300 kc, 500
w, D, in Silsbee, Tex. Initial decision of
Aug. 22, 1958 looked toward this action.

OTHER ACTIONS

By order, Comiission (1) denied petition
by Tucumcari Television Inc., to dismiss its
application for new tv_translator station on
ch. 70 in San Jon, N.M,, and (2) resched-
uled May 22 oral argument in proceeding
from 3:45 pm. to 10 am, Ann. May 21.

Commission extended time from June 22
to Aug. 3 to file comments, and to Sept. 15
for replies, in proceeding concerning pro-
posed changes in tv broadcast rules with
respect to option time and right to reject
neiwork programs. CBS and NBC had re-
quested longer extensions of time to file.
Ann. May 21.

Routine Roundup

BROADCAST ACTIONS
By Broadcast Bureau
Actions of May 22

WGES Chicago, Ill.—Granted assignment
of license to John A. Dyer, et al.

KPSO Falfurrias, Tex.—Granted assign-
ment of license to Bob Hicks and J. W.
Stewart, d/b Bob Hicks Enterprises.
 KSOX Raymondville, Tex.—Granted as-
signment of license to Bob Hicks and J. W.
Stewart, d/b Bob Hicks Enterprises.

WSBA-TV York, Pa—Granted license for
tv_station.

KVAL-TV Eugene, Ore.—Granted license
for auxiliary ant. system at main trans. site.

WFGA-TV Jacksonville, Fla—Granted li-
cense covering decrease in aur. ERP.

KPTV (TV) Portland, Ore.—Granted li-
cengse covering changes in tv station; aur,
ERP 158 kw.

WISC-TV Madison, Wis.—Granted license
covering changes in tv station; ant. 1190 ft.

KPIX (TV) San Francisco, Calif.—Granted
license covering change in modulation sys-
tem of vis. and aur. trans.

WDAY-TV Fargo, N.D.—Granted license
covering changes in tv station.

WOAI-TV San Antonio, Tex.—Granted
licenses covering changes in tv station; ant.
1480 ft. (main trans. & ant.); and mainte-
nance of licensed trans. and ant. at old
trans. s\1te as auxiliary facilities (aux. trans.

ant.;.

WCAR Detroit, Mich.—~Granted licenses
covering changing present main daytime
{rans. to @ main trans. for both day and
night operation and changing main night-
time trans. to auxiliary trans. for day opera-
tion and as alternate main trans. for night-
time operation.

WNNJ Newton, N.J.—Granted license cov-
ering installation of aux. trans. (BL-7440).
 WEA Arlington County, Va.—Granted
license covering changes In DA-D and
chan%e from DA-1 to DA-2 (BL-7284).

KJEF Jennings, La.—Granted license
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covering change of hours of operation from
unl. to _daytime (non-DA), and make
changes in ant. system (increase height).

GGA Gainesville, Ga.—Granted license
covering installation of new trans.

WOKS Columbus, Ga.—Granted license
for am station.

WSEN Baldwinsville, N.Y.—Granted Ii-
cense for am_station.

KDMS El Dorado, Ark.—Granted license
t0 use auxiliary trans. at present main
trans. location.

WWXL Manchester, Ky.—Granted license
covering change in frequency and hours of
operation.

WAFG-TV Huntsville, Ala.—Granted mod.
of cp to change ERP to vis. 17.41 kw, aur.
9.55 kw; install new trans., change type of
ant. and make changes in equipment; ant.
1020 ft.

KOAT-TV Albuquerque, N.M.—Granted
license covering changes in tv stations
(main trans. & ant.).

WGR-FM Buffalo, N.Y.—Granted mod. of
c¢p to decrease ERP to 16 kw; change ant,
height to 630 ft., and change studio and
trans. location (side-mount fm ant. on tv
tower).

KPOD Crescent City, Calif —Granted mod.
of cp to change ant.-trans. and studio loca-
tions.

WLOK Memphis, Tenn.—Granted change
of remote control authority.

KSDA Redding, Calif.—Granted extension
of authority to remain silent to July 1.

Following stations were granted exten-
sions of completion dates as shown: WYZZ
(FM) Wilkes-Barre, Pa. to May 31; WNCN
(FM) New York, N.Y. to Aug. 3; KLIR-FM
Denver, Colo. to July 97 WGR-FM Bufialo,
N.Y. to Sept. 1.

Actions of May 21

KJAX Santa Rosa, Calif.—Granted assign-
ment of license of Radio Santa Rosa to
Lew L. Gamble and Joseph Gamble Stations
Inc.

KCND-TV Pembina, N.D.—Granted as-
signiment of c¢p of Community Radio Corp.
to Pembina Bestg., Inc.

WHBT Harriman, Tenn.—Granted license
covering change of facilties, and installa-~
tion new trans.

WJAR Providence, R.I.—Granted licenses
covering installation new main trans.; and
alternate main trans.; remote control per-
mitted while using non-directional ant;
actions without prejudice to whatever fur-
ther action Commission may deem ap-
propriate as result of decision ultimately
reached in Sinclair et al. vs. Industrial Na-
{ional Bank of Providence, et al. currently
pending in Supreme Court of State of
Rhode Island.

WMNA-FM Gretna, Va.—Granted license
for fm station.

WEKIC-FM Hazard, Ky.—Granted cp to
change freguency to 94.1 mc.

WEQR (FM) Goldsboro, N.C.—Granted cp
to increase ERP to 25.5 kw; and install new
trans. and ant.

WGAL-FM Lancaster, Pa.—Granted cp to
decrease ERP to 3.6 kw; increase ant. height
to 940 ft.; change ant.-irans. location (side-
mount fm ant. on present WGAL-TV
tower); install new ant. and_ trans.

WEBR-FM Buffalo, N.Y.—Granted mod. of
cp to change ERP to 105 kw; increase ant.
height to 710 ft.; change ftrans. location,
type trans. and ant., make changes in ant.
system and change frequency to 945 me.

KETO-FM Seaftle, Wash.—Granted mod.
of cp to change type ant., type trans., studio
locatifon and remote control point; ant.
1100 ft.

KNOB (FM) Long Beach, Calif.—Granted
mod of cp to change type trans.

KPUP (FM) San Francisco, Calif.—Grant-
ed mod. of cp to increase ERP to 39 kw;
ant. height to 1140 ft.; change frans. loca-
tion and type ant.; remote control per-
mitted. )

KJAZ (FM) Alameda, Calif.—Granted
mod. of cp to increase ERP to 1 kw; de-
crease ant. height to minus 60 ft.; change
trans. location, type ant. and trans.

Actions of May 20

WARA Attleboro, Mass.—Granted acquisi-
tion of positive control by Jerome Ottmar
through purchase of stock from Texas In-
struments Inc. .

WIIN Atlanta, Ga.—Granted license cov-
ering increase in power, installation DA-D,
make change in ground system, installation
new trans, change ant.-trans., studio and
station locations. .

WDHF (FM) Chicago, Nl.—Granted li-
cengse for fm station; remote control per-
mitted.

WEBN-FM Youngstown, Ohio — Granted
license covering increase in ERP and ant.
height and changes in ant. system.

WIIN Atlanta, Ga.—Granted mod. of Ii-
cense to change name to WIIN Inc.; without
prejudice to whatever action Commission
may deem warranted with respect to pend-
ing application for renewal of license of
WIIN and questions existing in connection
therewith.

WMGM New York, N.Y.—Granted mod. of
license to change name to Loew’s Theatres
Bestg. Corp.

WVIP Mount Kisco, N.Y.—Granted mod.
of license to change name tfo Suburban
Bestg. Inc.

WPKY Princeton, Ky.——Granted cp to in-
stall new ant. and ground system.

WSRO Marlborough, Mass.—Granted cp to
make changes in directional ant. system
(relocate one tower at same site); conditions,

WIL St. Louis, Mo.—Granted cp to install
new trans. (main trans. location) for auxili-
ary purposes only.

WRNY Rome, N.Y.—Granted mod. of cp
to change type trans. and move ant.-trans.
location 331 ft. southwest of present location
{same site).

WPIK Alexandria, Va.—Granted mod. of
cp to change amt.-trans. location and make
changes in ant. system (increase height).

WANN Annapolis, Md.—Granted mod. of
¢p to change type trans,

WMCF (FM) Memphis, Tenn.-— Granted
mod. of SCA to conduct background music
and storecasting service on multiplex basis,
utilizing supersonic signals for purposes of
controlling multiplex receivers for period
ending Aug. 1, 1961; condition.

KPVA Camas, Wash.—Granted authority
to sign-off at 5 p.an., PST, for period ending
Sept. 30.

*WKAR-AM-FM East Lansing, Mich.—
Granted authority to remain silent May 30.
Actions of May 19

KJCF Festus, Mo.—Granted assignment of
cp to Garrett Bestg. Inc.

KCCR Pierre, S.D.—Granted license for
am station; remote control perinitted.

WMTL Leitchfield, Ky.—Granted license
for am sttaion.

*WKSD (FM) Kewanee, Ili.—Granted li~
cense for noncommercial educational fm
station.

WYBC-FM New Haven, Conn.-— Granted
license for fm station; remote control per-
mitted; ERP 305 w.

WCRF-FM Cleveland, Ohio—Granted li-
cense for fm station; ERP 21.3 kw.

KFRC San Francisco, Calif.—Granted li-
cense covering installation new trans.; re~
mote control permitted; and license for
auxiliary frans. at proposed main trans. site,
and_installation trans.

KMCD Fairfield, Iowa — Granted license
covering installation new trans.

WETU Wetumpka, Ala.—Granted license
to use old main frans. as auxiliary trans.

WMTW-FM Mt. Washington, N.H.—Grant-
ed license covering increase in ERP and ant.
height and installation new type ant.; ERP
48.1 kw; remote control permitted.

KWEI Weiser, Idaho — Granted license
covering change of frequency to 1260 kc.

KCHA Charles City, Iowa—Granted -
cense covering increase in power and instal-
lation new trans.

WTNS Coshocton, Ohio-—~Granted
change ant. -trans. location and
changes in ground system.
 Following stations were granted exten-
sions of completion dates as shown: WRED
(FM) Youngstown, Ohio, to Aug. 1; WCSC-
FM Charleston, S.C., to Oct. 10, and WAVC
Boaz, Ala., to Nov. 1.

WGRC Green Cove Springs, Fla—~Remote
conirol permitted.

Actions of May 18

 KRTV (TV) Great Falls, Mont.—Granted
license for tv station.

cp to
make

*WEDU (TV) Tampa, Fla.—Granted li-
cense for mnoncommercial educational tv
station.

*KVIE (TV) Sacramento, Calif.—Granted
license for noncommercial educational tv
station; ant. 1010 ft.

WBZ Boston, Mass.—Granted mod. of li-
cense to operate main trans. by remote con-~
trol using DA-1.

 Following stations were granted exten-
sions of completion dates as shown: WVOL
Berry Hill, Tenn., to Dec. 1; WBOS-FM
Brookline, Mass., to Aug. 31; WMBM South
Miami, Fla., to Nov. 10; WJMK North Syra-
cuse, N.Y., to Sept. 1; WJOB Hammond, Ind.,
to July 14; KPON Anderson, Calif., to Sept.
1, and KITT (FM) San Diego, Calif,, to
Oct. 1.

Action of May 15

. WYTI Rocky Mount, Va.—Granted author-
ity to sign-on at 6 am. and sign-off at 7
p.m., except for special events when station
may operate up to licensed sign-off time for
period ending Aug. 31.
ACTIONS ON MOTIONS
By Commissioner Robert T. Bartley
Granted petition by KCRA Inc. (KCRA}Y,
Sacramento, Calif.,, for extension of time
to May 27 to file reply to oppositions to its
petition to enlarge issues in proceeding on
am applications of James E. Walley, Oro-
ville, Calif., et al. Action May 19.
Upon request by Southland Bestg. Co.

(Continued on Page 95)
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CLASSIFIED ADVER

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE—Monday preceding publication date.)

® SITUATIONS WANTED 20¢ per word—§2.00 minimum e HELP WANTED 25¢ per word—$2.00 minimum.
® DISPLAY ads $20.00 per inch—STATIONS FOR SALE advertising require display space.

e All other classifications 30¢ per word—$4.00 minimum.
& No charge for blind box number, Send replies to Broadcasting, 1735 DeSales St., N.-W., Washington 6, D. C. *

ArpricanTs: Tf transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance separately, please). All transcriptions, photos,
etc., sent to box numbers are sent at owner's risk. BROADCASTING expressly repudiates any liability or responsibility for their custody or return.

TISEMENTS

I

RADIO

Help Wanted—Management

Help Wanted—(Cont’d)

Announcers

Outstanding opportunity for fop young
salesman ‘‘cn his way up.” Aggressive man-
agement with future multi-station plans
now operating up and coming pop (nhon-
rock) Seattle (18th market) station seeks
po-getter with top sales record, married.
Future sales managership if you can prove
vourse'f. Excellent base plus strong in-
centive. First yea2r’'s earnings should be
$9,000 to $12,000. Resume, including earn-
ings, snapshot to Box 946K, BROADCAST-
ING.

New south Florida station metropolitan
market needs 3 dj's. Experienced, smooth,
fast paced professionals only. $110 week to
start. Send tape, references, resume! BoxX
251H. BROADCASTING.

Morning personality man for mcdern fast
paced midwest metropolitan market station.
Now solid second on heels of number one.
New studios. Opportunity for production
and talent fees. Send tape, photo, resume.
Box 891K, BROADCASTING.

Top flight local salesman-sales manager for
leading Texas station. Best ratings and
facilities in market. Must sell personally and
supervise other salesmen. Leading city,
pleasant living. Guarantee %’7,000 plus bonus
incentive assuring $10,000-$12,000 and fur-
ther advancement. Need familiarity local,
national, merchandising. Prefer late twen-
ties. Thirties. Must be enthusiastic to work
with resourcefulness. Excellent opportunity
for right man. All replies confidential. Box
181M, BROADCASTING. Send photo, com-
plete details, first letter.

Sales manager, strong in sales. Experienced.
Wonderful opportunity for advancement.
Under multi-station =~ ownership. KSEM.
Moses Lake, Washington.

Sales manager. Experienced. Excellent op-
portunity. WHTG, Asbury Park, N.J.

Eastern group has three aoplications pend-
ing for new and improved facilities. Need
experienced announcers for management
training. Minimum two years experience
required, Personal interview necessary
eventually, but first, send tape and resume.
$30 to start with regular raises. Box 139M,
BROADCASTING.

Top 40 station announcer looking for pd
position? Must know how to develop and
prosram station from scratch. This is a real
challenge for clever and capable broadcast-
er. Excellent market in mid-west city of
over 100.000. Send resume, picture and tape
immediately. Box 167M, BROADCASTING.

Central Alabama radio station neels staff
announcer. Send tape, picture and full back-
ground experience, starting salarv require-
ment. Box 189M, BROADCASTING.

Manager-salesman needed immediately. Ex-
cellent opportunity in vacationland of New
York. Contact Bob Roddy, Ticonderoga,
N.Y. Juno 5-28%8.

Sales

Sales manager upper midwest 5§ kw am. Ex-
cellent opportunity for man with good sales
record who is ready for management. Send
salary requirements, picture and details to
Box 736K, BROADCASTING.

Salesman—FExcellent cpportunity for good
producer. Strong independent, major In-
diana market. $6,000 plus. Box 886K,
BROADCASTING.

Leading radio programming distributor
has immediate opening for experienced
salesman. Heavy travel. Excellent salary.
Paid expenses. Paid medical and life insur-
ance. Pension plan. Send complete details
%IHGS recent photo. Box 117TM, BROADCAST-

Wanted: 1st ticket beginner that likes an-
nouncing. Box 192M, BROADCASTING.

Immediate, announcer-engineer, first-class
ticket, emphasis on announcing, little main-
tenance, new station, growing community,
west central Florida. Box 202M, BROAD-
CASTING.

Experienced announcer, combo operation,
network affiliate. Major Wisconsin market.
Send audition tape, resume, photo, salary
requirements. Box 208M, BROADCASTING.

Help! For the first time in his life K-BOY
needs help. His little sister, K-GRL, is
absconding with two of his “announcer-
salesman’. They are top air-salesman, sober,
ambitious, ad-lib artists, funny without be-
ing facetious. In_ short, they're the best,
but . . . they're leaving. If you qualify to
fill their place, and would like 128 hours
per week, free to spend in sportsman’s
paradise, contact us at once. K-BOY, Med-
ford, Oregon.

Sales representative wanted for gquality sta-
tion in Westport, Connecticut. Very good
potential. Write P.O. Box 511, or call West-
port CApital 7-5133.

California, KCHJ, Delano. Serves 1,300,000.
Increasing sales staff.

California—Excellent opportunity for ag-
gressive salesman with long-established top
station in America’s foremost desert com-
munity. Guarantee against commission.
fSenq resume to KCMJ, Palm Springs, Cali-
ornia.

Salesman to be assistant to sales manager.
Salary and incentive commission. Enclose
your sales record and photo. Radio KCOL,
Box 574, Fort Collins, Colorado.

Salesman wanted by WORX, Madison, In-
diana. $90.00 draw against 15%. Right man
will inherit healthy account list and ex-
cellent prospects. Send resume prior to per-
sonal interview.

Salesmen needed for Rome-Utica market.
Fxpanding chain seeks vibrant and dynamic
individual. Real opportunity for right man.
Contzct Jim Colston, Olean, New York,
2-0157, or Bob Roddy, Ticonderoga, N.Y.,
Juno 5-2868.

¥mmediate opening. Experienced announcer.
Repeat experienced. Good pay for good job.
Send tape. resume Kenn Maloney, Man-
ager, KUVR, Holdrege, Nebraska.

Expanding operation soon to go full time in
Colorado Springs, need experienced d.j's.
Send photo, tape, resume, salary require-
ments. KWBY, Colorado Springs, Colorado.

Bright, fast-paced dj for top-rated modern
musie station. Opportunity for tv experi-
ence and training. Send tape, picture and
resume to Bill Baldwin, KWWL, Waterloo,
Iowa.

Announcer for staff work with sports back-
ground, play-by-play ability. Immediate
opening. Contact WARK, Hagerstown,
Maryland. Send tape, picture and resume
or call for interview.

Florida station needs fast paced personality
announcer, sales experienece desired. Top
salary and commission. WDVH, P.O. Box
289, Gainesville, Florida.

Washington D.C. ar